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Abstract

This study aimed to find the factors that motivstigdents to study tourism in the colleges of
Nepal and to identify selection patterns for stadyiourism subject through analysis of socio-
demographic determinants according to gender, stigdgl and college type. This study is
designed as a descriptive and analytical study aseprimary data. A total of 124 respondents
collected from Kaski district as data input durihgvember 2018 and data are collected using
structure questionnaire. Chi-square test is usedietermine factors associated with studying
tourism in colleges of Nepal according to gendardyg level and college typ€ronbach’s alpha
has been used to test reliability and validity. Theeult shows that gender has no association
with all motivational variables for studying toumms in colleges of Nepal. Study level is
associated with motivational variables such as m&ag value, self-efficacy, interest and
emerging subject. College type is associated wihwvational variables such as learning value,
self-efficacy, social status and interest (p<0.0B)is study is particularly relevant for tourism
subject teaching colleges and can help them foeldging strategies for promotion of tourism
subjects. Colleges studying tourism subjects nagsisfon the various opportunity areas that can
be achieve by studying tourism subject to attraaients.
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I ntroduction

Tourism is one of the most prevailing subjectshia tield of management. Tourism is a social -
economic phenomenon which has become the worldgeda and fastest growing market.
Tourism is considered as the most prominent aréairwihe management and it attracts fewer
students than other management subjects like atcfinance and marketing. Most of the
students perceived tourism as a non-significanjestil@uring high school days and becomes
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more unwanted when they are in college and ever meglected subject in graduate education.
With such discourse in the learning tourism edwocatstudents find it to have a negative attitude
toward learning tourism subject because of its carhputational exigency in everyday life
problem sets. If they don't like the subject moffeel, they don’t feel opportunities (Guido,
2013).

Motivation refers to those push factors that saussaident’s desire to study tourism. Motivation
is very important for school or college successitsrabsence; the student never may make an
effort to learn. Students not only have differentantities, but also different qualities of
motivation that can vary from time to time depemdion the learning and teaching context
(Schlechty, 2001). Motivation is a multidimensionadnstruct. Researchers in the field of
motivation agree that a student engaging in anynieg@ situation has to answer three
fundamental questions: ‘Can | do this activityDo' | want to do this activity and why?’ and
‘What do | need to do to succeed? (Wiegdfield & Es¢ 2001). Students can also be
extrinsically motivated to engage in an activityemhthey believe that working on the task will
result in desirable outcomes like reward, good gy@érents’ and teachers’ approval, avoidance
of punishment. Intrinsic motivation usually resulismore cognitive engagement than extrinsic
motivation (Ryan & Deci, 2000). Students respondfedently to intrinsic and extrinsic
motivation and each motivation type results ineatéht form of engagement in and with their
learning (Bowen, 2003). Using student voice, treeagchers analyze the students’ perceptions
about their own motivation type and how these migigact the formation of authentic student
engagement towards learning tourism. This reseaotionly seeks to identify the relationship
between student motivation and engagement in sigdyurism subject and courses but also
explores the different types motive base segmedt dnster of students (Schlechty, 2011).
Attitude is a psychological construct, a mental agwhotional entity that inheres in or
characterizes a person. Attitude can be formeu faerson's past and present. An attitude can
be a positive or negative. It could be concretestract or just about anything in our
environment. It was observed that the students hdwe negative attitude towards tourism have
lack of motivation for enrollment and engagemend abso the students who have positive
attitudes towards tourism have less motivationefimmollment and engagement (Cracker, 2006).
Therefore, this study is designed to understandesiis’ perceptions about their own motivation
type and how this may influence and impact on studagagement in learning tourism subject.

The Theory of Planned Behavior (TPB) was develdmedcek Ajzen as an attempt to predict
human behavior. The TPB posits that attitude towtdrel behavior, subjective norm, and
perceived behavioral control influence behaviordgemtion. The first construct of the theory
is behavioral intention, which is the motivatioriattors that influence behavior. The stronger
the intention to engage in a given behavior, theenigely it is to perform that behavior. The
second construct is attitude towards the behaviochvis the extent to which a person has a
favorable or unfavorable appraisal of a given bera\Attitude consists of behavioral beliefs
and outcome evaluations. Subjective norm is thed thonstruct which is a social pressure to
perform or not to perform a given behavior. Comboraof normative beliefs and motivation to
comply constitute subjective norm. Perceived bebravicontrol also plays a key role in the TPB
and it refers to people’s perception of the easdifculty of performing the behavior of interest
(Ajzen, 1991).
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Hacieminoglu (2016) has done a research on Eleme@ehool Students’ Attitude toward
Science and Related Variables with the objectifesxplain the learning approach, motivational
goal and show the effect and relation of gender sswo demographic variables towards the
learning of science. Many students, especially femahave negative feelings and attitudes
toward science, which discourages them from comtguwith scientific inquiries. The
correlation results revealed the positive relatipmsetween attitude toward science and the
other variables. Multiple regression analysis iated that while students’ meaningful learning,
self-efficacy, and nature of science views havesitive contribution, rote learning contributed
negatively to the model. The findings also showed parents’ income and education level had a
significant effect on students’ attitude towardeswie. Potvin and Hasni (2014) has done an
extreme survey covering on last twelve years ofcational research in an interest, motivation
and attitude towards science and technology at Ket&ls: a systematic review of 12 years of
educational research. The results show the rektiprthat exists between students and science
& technology (S&T), is a complex and important ofidhe analysis revealed that boy/qgirl
differences very frequently and that gender preiees were not as often linked to scientific
disciplines as they were to pedagogical contextsroaller-than-discipline content objects.
Guido (2013) has mention about physic in an artafléehe Attitude and Motivation towards
Learning Physics. This study shows that thereoisignificant difference in the attitude and
motivation of students towards learning physicsttii@rmore, there is a negligible degree of
relationship for attitude and motivation. The riglaship between attitude and motivation is due
to chance.

Independent Variables Denendent Variab

l

Socio-Demographic
Variables

* Gender
e College type
e Study level

Motivation and Attitude
toward Tourism Subject

Motivation Factors

* Emerging Subject
* Job Opportunity

¢ Interest
e Cost
e Status

Figurel Conceptual framework of motivation and attitudeards learning tourism
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In earlier studies, attitudes and motivation werwestigated as they were influencing
components to learn and study various subject rilkéh and physics. None of the previous
literature and review was available which would redd the motivation and attitude towards
learning tourism subject by Nepalese students. refboee, this study was done to enhance
students’ tourism literacy that help them to graspential tourism concepts, to understand the
nature of tourism, to realize the relevance ofigrto their lives and to willingly continue their
tourism study in colleges. This study focuses om dpportunity, scope and area of tourism
subject to those students who have knowledge busmanuch conviction towards it. So, this
study is designed to determine motivational factelhsch are associated with learning tourism
subject and also to select patterns that can kerbebhderstood and systematically analyzed
through socio-demographic determinants accordingetawder, college type and study level. By
studying literature, following conceptual framewavis developed.

The figure shows the direct relationship of thedmtve variables with the dependent variable
which is learning tourism subject and course. S®ecof tourism subject and courses are
influenced by gender, college type, study level diférent motivational and attitudinal factors

like emerging subject, job opportunity, interesistcand social status which inspire for studying
tourism subject. The figure demonstrates a modedetécting tourism subject and courses by
students. It involves two categories of factorsiealemographic and motivational & attitude. It

is conceptualized that selection of tourism subjaetl courses are affected by above two
categorical factors. Therefore, it is hypothesizbat these two factors have significant

relationship with motivation towards studying t@mi subject.

Hi: Gender, college type and study level have siggifi association with motivation towards

studying tourism subject.

Hi. Interest, job opportunity, cost, social statusf-eHlcacy, learning values have significant
association with motivation towards studying tonrisubject.

Data and M ethods

Descriptive and analytical research design was tsedamine the association between studying
tourism and other selected socio-demographic d&temts Bi-variate analysis had done
separately to examine association. The study ptpaolavas the students of management and
tourism studying students of grade 12 and bachlelegl in schools and colleges of Kaski
District. This study was based on primary dataemdédd from a sample of 124 students. The
sampling techniques used are purposive samplingiatified random sampling.

As Kaski district is popular for tourism in Ne@aild many colleges in Kaski district are offering
tourism course so  Kaski district was taken asptanarea by using purposive sampling.
Stratified sampling was used to select two pubdlteges, one tourism studying college and one
private college that were registered in departnedreducation in Pokhara. The sample of 62
students from public college, 27 students fromismarstudying college and 35 students from
private college were taken. The questionnaire wssduas a data collection tool where
guestionnaire was opened and closed ended in nature
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After checking completeness and accuracy of tha datained from field visit, the collected
data were entered and analyzed by using statigimekage for social science (SPSS) version
20.0. Descriptive statistics were conducted usmegjdencies. Reliability have been tested by
Cronbach’s alphaof& 0.82) by using SPSS where internal reliability aofset of items that
measure a particular construct of independent bimsato influence dependent of studying
tourism courses. Validity is tested by test andtest of questionnaire whether it covers all the
variables and items. Beside this, construct vglidias measure by focusing all items related to
construct of independent variables. It was chedigethe help of expert researcher to analysis
whether there was missed item of content validitpa.

For statistical analysis, chi-square test and mpleltcorrelation was applied to examine factors
that motivate students to study tourism in theegwbk in Kaski district, Nepal and to identify
selection patterns for studying tourism subjectodigh analysis of socio-demographic
determinants according to gender, college type andly level. The ethical value was
consideration. For this, purposed colleges werdétedsand took special permission from
administration to distribute and administered thogeestionnaires to the student studying
management subject and tourism subject. The lefedignificance p<0.05, p<0.01, and
p<0.001) was taken to be statistically significant.

Result and Discussion

It is essential to know some demographic and sectmomic characteristics of the population
studies. This topic mainly deals with some impadrtd@mographic characteristics such as, sex
structure, education, occupation, income level@heér economic characteristics of respondents.

Table 1

Distribution of Respondents on the basis of socio-demographic characteristics

Characteristic Freguency
Gender

Male 65 (52.4)
Female 59(47.6)
Ethnic/caste

Nepali 101(81.5)
Gurung 3(2.4)
Magar 3(2.4)
Others 1(.8)
No Response 16(12.9)
Religion

Hindu 95(76.6)
Buddhist 20(16.1)
Christian 9(7.3)
Collegetype

Public college 89(71.8)
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Private College 35(28.2)
L evel

+2 79(63.7)
Bachelor in 35(36.3)
Tourism

Income

0-10000 2(1.6)
10000-15000 8(6.5)
15000-20000 21(16.9)
20000-25000 51(41.1)
25000 above 42(33.9)
Occupation

Service 35(28.2)
Own 47(37.9)
Foreign 28(22.6)
Agriculture 14(11.3)
Sources: Field Survey, 2018 (parenthesis indigatesentage)

Table 1 demonstrates that 52.4 percent is maleonglgmts and 47.6 percent is female
respondent during the survey period. Above tabtevshthat students studying tourism or non-
tourism subject, 81.5 percent speak Nepali languagéso reveals that 76.6 percent respondents
fall under the Hinduism. During the survey periaat the motivation and attitude towards
tourism subject, 71.8 percent respondents are tatkemthe public school and remaining from
private college. Bachelor in tourism is unique aralv subject in Kaski district as well as in
Nepal. The sources of students are intermediatdhato63.7 percent of respondents are taken
from those levels. Those who were studying in arsubject in the college or studying “+ 2”
level, most of the students’ family income is ab@®®00 per month. It reveals that 37.9 percent
of respondents’ family has their own business.

For identifying selection patterns for learning riem subject through analysis of socio-

demographic determinants, social-economic backgtasirused to determine the motivational

attitude of respondent. By the help of cross taimrait is possible to make suitable segment by
analyzing their attitude towards the tourism subjec
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It suits to me and my personality | i i i i ‘2-43
This subject gives knowledge of tourism field | ‘ ‘ ‘ | | 2.88
This subject gives me self-efficacy. ] ‘ ‘ ‘ | | 2.76
This subject provides social status ‘ ‘ ‘ | 2.58
Cost of studying this subject is more reasonable. | ‘ ‘ ‘ | 21
This subject will fulfill my dream and hobby ‘ ‘ ‘ | 2.46
This subject will provide verities of job opportunities ] ‘ ‘ ‘ | | 2.y7
This is emerging subject | | | | | | 281
o o5 1 15 2 25 3 35

Figure 1Motivation and attitude towards the studying tenrisubject

Figure 2 demonstrates that the motivational factorgards studying of tourism subject and
courses. Figures indicates that students are metiviawards studying tourism subject due to
fact that this subjects gives knowledge of tourfsetd. Therefore, it has given the highest mean
among the items in motivation towards the studyiagrism subject. Cost of studying this

subject is more reasonable has less mean.

Table 2

Mean, standard deviation, reliabilities and interrelation of study variables

Characteristics Mean S.D. 1 2 3 4 5 6 7 8

1.Motivation 25867 0.33 (.799)
2.Emerging Subject25867 0.36 588" (:809)

3.Job Opportunity 2.1993 0.32 0.093 .194* (.852)

4.Interesting 2369 041 .602* .430* 0.138  (.783)

5.Cost 22032 0.34 .292% 300% 0.171** 280" (.834)

6.Social Status 2.1886 0.43 383 2397 273" 665" 256 (.806)
7.Self-efficacy 24499 0.37 .484* 448" 0.058 485 3577 .393% (.810)

8.Learning Value 25867 045 540" 540" 0033 773" 286" 504 519% (788)

Sources: Field Survey, 2018
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Note:*p<0.05, ** p<0.01, *** p<0.001 and reliabilities are in parenthesis

Table 2 demonstrates mean, standard deviation amelation of the studying variables. First,

finding indicates that students are moderately vat#id towards the studying tourism subject
(M=2.5867) but it has significantly less mean tlaaset of items of motivation of knowledge of

tourism field (M=2.88, figure 2). Second, motivaticowards studying of tourism subject and
course have less correlated to the motivationabbbes: emerging subject, cost, social status,
self-efficacy and learning value. There is sig@fit moderate correlation between motivation
and interesting subject but there is low degreeelattion to job opportunity. Third, there is high

degree of reliability in to a set of items of vé& construct. To test the hypothesis, p<0.05,
p<0.01, and p<0.001 are used to explore the sagmifiof relationship.

Table 3

Hypothesis test on the basis of Gender mix todlo®ofs affecting motivation variables

Factor s affecting selection of Gender mix(p-value) Pear son Chi- df
tourism subject Square

Learning Value 0.633 914 2
Self-Efficacy 0.349 2.107 2
Social Status 0.231 2.928 2
Cost 0.876 .264 2
Interest 0.644 .879 2
Job Opportunity 0.591 1.053 2
Emerging subject 0.414 1.761 2

Sources: Field Survey, 2018
*significant at 5 percent level

Table 3 demonstrates the test of hypothesis of ggemdx to the factors affecting motivation
variables. There is no significance difference leemgenders to all motivational as p>0.05.

Table 4

Hypothesis test on the basis of Student leveledahtors affecting motivation variables

Factors affecting selection of p-value Pear son Chi- df
tourism subject Square
Learning Value 0.001* 15.199 2
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Self-Efficacy 0.002* 12.895 2
Social Status 0.052 5.930 2
Cost 0.099 4.627 2
Interest 0.000* 16.790 2
Job Opportunity 0.249 2.778 2
Emerging subject 0.028* 7.122 2

Sources: Field Survey, 2018
*significant at 5 percent level

Table 4 demonstrates the test of hypothesis ofyslkenkl to the factors affecting motivation
variables. There is no significance difference leetw study levels to all motivational variables
except learning value, self-efficacy, interest anterging subject as p< 0.05.

Table 5

Hypothesis test on the basis of College wise tdahtors affecting motivation variables

Factors affecting selection of College wise Pear son Chi- df
tourism subject p-value Square

Learning Value 0.000* 36.511 4
Self-Efficacy 0.022* 11.436 4
Social Status 0.000* 20.918 4
Cost 0.605 2.725 4
Interest 0.000* 28.505 4
Job Opportunity 0.408 3.985 4
Emerging subject 0.192 6.099 4

Sources: Field Survey, 2018
*significant at 5 percent level

Table 5 demonstrates the test of hypothesis oégeltype to the factors affecting motivation
variables. There is no significance difference lestmvcollege type to all motivation all variables
except learning value, self-efficacy, social statod interest as p > 0.05.
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Conclusion

The major finding of present study is that gendas Imo association with all motivational
variables for studying tourism in colleges of Ne@tludy level is associated with motivational
variables such as learning value, self-efficactgrest and emerging subject. Study shows that
learning value, self-efficacy, interest and emeggsabject are the motivational factors that are
associated with studying tourism subject in colegéNepal from point of view of study level.
College type is associated with motivational vdealsuch as learning value, self-efficacy, social
status and interest. This shows that learning valek-efficacy, social status and interest are the
motivational factors that are associated with stuglyourism subject in colleges of Nepal from
point of view of college type. Tourism is emergsgoject therefore it is so popular that through
studying tourism people can directly or indiredtiyolve in either pure tourism business such as
hotel, restaurant, lodge or non-tourism relatedrnasses. Colleges must focus on the various
opportunity areas that can be achieve by studyingdm subject to attract students.
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