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Abstract

Background

The social media use and its impact on employee self-confidence in the workplace have garnered attention and
concern. However, limited studies exist in the Nepali context. Therefore, researchers aim to examine the
influence of social media use on Employee Self-Confidence and explore the moderating role of age in the
relationship betweenSocial media use and employee self-confidence.

Materials and Methods

Utilizing a quantitative cross-sectional design and convenience sampling, data were collected from July to Aug,
2022, via Google Forms for selected health institutes in Kathmandu Valley. The sample size was 149. Ethical
clearance was obtained from Yeti Health Science Academy, IRC, recognized by the Nepali Health Research
Council. Modified 11-point items, using a 5-point Likert scale (1 to 5) for social media use and employee self-
confidence, were validated through pilot tests, Cronbach's alpha, factor analysis, and content validity. The
independent variables of social media use and employee self-confidence exhibited robust performance,
providing valuable insights for the study.

Results

Researchers conducted descriptive, regression, and moderation analyses to examine the frequency, influence,
and moderating role of age in this study. Facebook emerged as the preferred social media platform. The analysis
revealed that social media use has a significantly positive influence on employee self-confidence (Beta = 0.588,
p < 0.001). Age significantly moderates the relationship between social media use and employee self-
confidence, with beta values indicating a negative relationship.

Conclusion

Social media use is gaining popularity, even in health institutes. Effectively utilized, it contributes significantly to
the workplace, as evidenced in this study. Age also showed a moderating role, suggesting health care leadership
should initiate interventions to foster social media use among employees for increased confidence, and
performance.
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Introduction

Social media (SM) is a lively online platform [1],
fostering information exchange and teamwork,
influencing personal and professional dominions
[2], notably in health [3, 4]. Self-confidence, an
optimistic belief in one's abilities, is crucial in
determining resilience and enthusiasm [5]. The
relationship between SMU and self-confidence is
crucial [5], particularly in the increasingly deman-
ding and growing health sector [2, 3, 6]. Age
serves as an important factor in persuading the
interaction between digital skills and SM utiliza-
tion [6].

Though the prevalent use of SM has worldwide
implications, its influence spreads to Nepal [1],
impacting personal and professional scopes [4,
5]. Workplace communication, health informa-
tion dissemination, employee and patient enga-
gement are enriched through SM use [2, 3, 7]. In
spite of its positive outcomes, limited investiga-
tion, especially in the context of Nepal, stimulates
the need for an ample investigation into the
diverse influences of SM in the developing pro-
fessional landscape. Moreover, age arises as a
crucial factor in determining the interaction
between SM use and individual self-confidence
levels.

This study aims to examine the influence of SMU
on ESC and the moderating role of age in this rela-
tionship. By addressing these characteristics,
the study seeks to offer valued understandings of
leveraging SM skills to boost confidence and
awareness among healthcare professionals, sug-
gesting strategies for the health industry

Materials and Methods

The study employs a quantitative, cross-section-
al design, using a convenient sampling method
for data collection via Google Forms. Self-admi-
nistered questionnaires were distributed via
email and platforms like WhatsApp, Messenger,
LinkedIn, and Viber. It focuses on health institu-
tions in Basundhara, The study centers on health
institutions in Basundhara, Dhapasi, and Mahar-
agung, recognized for confidentiality. The names
and total healthcare providers are undisclosed to
preserve privacy and adhere to ethical norms.
Data was collected from June to August 2022,
After obtaining ethical clearance from Yeti Health
Science Academy's (YHSA) Institutional Review
Committee, (IRB) recognized by the Nepal
Health Research Council (NHRC). The sample
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size, determined using the Cochran formula at a
95% confidence level and a 5% margin of error,
comprised a total of 149 samples from an
unknown population. The difference was consid-
ered significantif the p-value was less than 0.05.
SPSS facilitated data analysis, using descriptive
statistics to measure frequency and percentage.
Linear regression explored social media's influ-
ence on employee self-confidence, while moder-
ation (interaction) regression investigated age's
moderating role between social media use (SM
U) and Employee self-confidence (ESC). The
study included all willing healthcare employees
from the selected institutions. Instruments (re-
search tools) development involved the creation
and validation of an 11-item with five points Likert
scale (1 refers strongly disagree and 5 refers
strongly agree) to measure social-media use
(SMU) for three items and employee self-
confidence (ESC) for eight items in the work-
place. Researchers conducted pilot tests, asse-
ssed Cronbach's alpha, performed factor analy-
sis, and evaluated content validity to establish
the reliability and validity of the scale.

Factor analysis: The results showed satisfactory
scaling adequacy (KMO =0.843), and Bartlett's
Test of Sphericity validates the factor analysis
(P<.001). The rotated component matrix reveals
distinct components, with SMU and ESC exhibit-
ing significant loading on separated factors,
indiscriminately indicating their independence in
the analysis. The rotated component matrix reve-
als interconnections among variables. SMU1,
SMU2, and SMU3 align with factors 1, 2, and 3,
while ESC4 and ESC11 are distributed across
these factors. The matrix illustrated the relation-
ship and contribution of each variable to the iden-
tified components in this study.

Furthermore, the content validity of the question-
naire is verified by specialists, with each question
achieving a CVI of 90%, surpassing the accept-
able threshold of 70%. This validates the ques-
tion's appropriateness for the research objec-
tives and sample population. In conclusion, the
research provided insight into the relationship
between social media use and employee self-
confidence, considering age as a moderating fac-
tor. The findings contribute to existing literature
and have implications for organizations in under-
standing the impact of SMU on employee confi-
dence and performance.
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Results

Table 1: Socio-Demographic Variables among Partici-
pants

Socio-Demographic Frequency
Variables (Percentage)

Age Group
20730 58(39.2)
30- 40 36(24.3)
40-50 26(17.6)
50-60 18(12.2)
Above 60 10(6.8)
Gender Group
Male 62(41.9)
Female 86(58.1)
Social Media Use Platform
Facebook 52(35.1)
Instagram 25(16.9)
Twitter 1(.7)
WhatsApp 28(18.9)
LinkedIn 39(26.4)
Others 3(2.0)

The Table1. Presents some demographic vari-
ables. Most participants were female (58.1%),
aged 20-30 years (39.2%) and preferred
Facebook (35.1%) and LinkedIln (26.45%) as
their primary social media platforms.

Table 2: lllustration the social media use (SMU) and
employee self-confidence (ESC) among participants

SD D | A SA

varebles Fw) F F FO F(B
Social Media Use(SMU)
SMU1: Social media 8(5.4) 11(7.4) 43(29.1) 68(45.9) 18(12.2)
informs healthcare
providers(n=148)
SMU2:Discussing 8(5.4)
social media improves
health care
understanding (n=148)
SMU3:Social media 8(54) 1(.7) 4(2.7)
has positively
contributed to
sustainable health
practice(n=148)
Employee Self-Confidence(ESC)
ESC1: Social media 8(5.5) 21(14.4) 25(17.1) 66(45.2) 26(17.8)
empowers straight
healthcare
communication.(=146)
ESC2: Social media 3(2.0) 24(16.3) 37(25.2
shares wellbeing
information and
promotes health
literacy(n=147)
ESC3: Patient 5(3.4) 4(2.7)
connects, fostering
community
support(n=147)
ESC4: Health care
monitors, guide through
social media.(n=146)
ESC5: Health alerts 3(2.1)  2(1.4)
reach a large audience
instantly.(N=146)
ESC6: Encourage
patient engagement
and active
participation(n=146)
ESC?7: Promote a 2(1.4)
healthy lifestyle, based
on platform
ESC8:Social mediais  3(2.0) 4(2.7)
a gateway to telehealth
services

17(115) 34(23.0) 77(52.0) 12(8.1)

80(54.1) 55(37.2)

68(46.3) 15(10.2)

27(184) 84(57.1) 27(18.4)

10(6.8) 42(28.8) 37(25.3) 46(315) 11(7.5)
17(11.6) 102(69.9) 22(15.1)

10(6.8) 39(26.7) 39(26.7) 48(32.9) 10(6.8)

30(204) 86(585) 18(12.2)

18(12.2) 68(46.3) 54(36.7)

1SD=Strongly Disagree, D=Disagree, N=Neutral,
A=Agree, SA=Strongly Agree, F=Frequency, Percentage

In the Table (2) Social Media Use (SMU) context,
participants emphasized the informative role of
social media for healthcare providers, its impact
on understanding, and positive contributions to
sustainable health practices. Within Employee
Self-Confidence (ESC), respondents highlight
empowerment in healthcare communication,
community support, and the gateway role of
social media in telehealth services.

Table 3: Coefficients: Relationship between of Social
Media Use(SMU) and Employee Self-Confidence (ESC)

Unstandardized Standardized

Coefficients Coefficients
Std.
Error Beta
(Constant) 1.930 196 9.836 .000
Mean_SMU 449 052 584 8.661 .000

a. Dependent Variable: Mean ESC

Utilizing regression analysis to examine the influ-
ence of social media use on employee self-
confidence among participants, the results
revealed a significant positive relationship. Table
2 demonstrates a significant positive association
between social media use and employee self-
confidence (Beta = 0.584, p < 0.001). The con-
stant also had a significant effect (B = 1.930, p <
0.001). These outcomes suggest a positive and
significant relationship between the two vari-
ables. In this study, social media use is consid-
ered an independent variable, and employee
self-confidence is considered a dependent vari-
able.

Table 4: Coefficients: The Moderating (Interaction) Role
of Age in Social Media Use and Employee Self-
Confidence

Unstandardized

Coefficients t-value .
Sig
B Std. Beta
Error

(Constant) 1.861 0.213 8.75 .000
Mean_SMU 0.452 0.052 0.588 8.692 .000
Age 0.026 0.03 0.058 0.853 0.395
(Constant) 1.208 0.457 2.641 0.009
Mean_SMU 0.628 0.121 0.817 5.193 0
Age 0.285 0.164 0.643 1.738 0.084
SMU?Age  -0.071 0.044 -0.622 -1.609 0.11

a. Dependent Variable: Mean_ESC (Employee Self- Confi-
dences)
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In the presented result (Table 4), the coefficients
reveal meaningful insights. The significant main
effects of social media use (SMU) and age on
employee self-confidence (ESC) are evident.
The interaction term (SMU(] Age) shows a trend
toward significance (p = 0.11), suggesting a
potential moderating effect of age on the relation-
ship between SMU and ESC. The overall model
is statistically significant (p<0.001), indicating
that SMU, age, and their interaction collectively
contribute to explaining variations in employee
self-confidence. Further investigation and a
larger sample size could help validate the signifi-
cance of the observed trends.

Discussion

The primary aim of this study is to investigate the
influence of social media use on employee self-
confidence levels. Employing regression analy-
sis, the research revealed a positive impact of
social media use on employee self-confidence.
Statistical data showed a significant positive rela-
tionship (beta = 0.584, p < 0.001) between mean
social media use (SMU) and employee self-
confidence (ESC). The constant further confirms
a significant outcome (B = 1.930, p <0.001). Cor-
relating these findings demonstrates that social
media use at work suggests a significant
increase in confidence levels. Positive self-
confidence, in turn, enhances motivation and
effectiveness in providing services and patient
care in healthcare settings. Based on observa-
tions from previous research studies in Nepal,
there are limited studies on this topic. However,
this type of study is gaining popularity in the
health setting due to the essential role of
employee satisfaction and management [2, 3].
Health workforces are assets for providing ser-
vices in the health sector. In Nepal, one survey
conducted by Acharya [1] found that the majority
of social media users include journalists, law-
yers, teachers, and professionals such as doc-
tors, collectively representing over one-fourth of
the respondents. This survey provided reflection
on medical personnel also gaining courage to
use social media for different purposes. One
small Nepal-based study suggested that social
media has a negative impact on academic per-
formance [8]. However, individuals should not
completely stop using social media, as it has
become a habit and a basic need [5, 9]. Ineffec-
tive use in academics and work might create prob
lems related to well-being and performance [4,
10], leading to a decrease in confidence levels
[11,12]. Hence, there is a need for self-
awareness about the pros and cons of social

%
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media engagement [5]. Self-awareness is a pow-
erful skill for increasing self-confidence, as found
in a study where it showed a significant positive
influence on effective leadership at work through
regression analysis [5]. In the digital era, individ-
uals cannot completely stop the use of social me-
dia; instead, they need to foster effective use in
their work. During emergencies like the COVID-
19 pandemic and earthquakes in Nepal, social
media can serve as a crucial tool in health service
management [13, 14], contributing to increased
confidence and motivation. The current study
also suggests a positive influence between soci-
al media use and employee confidence levels,
contributing to higher performance and manage-
ment at work.

In India, the trend of social media use has signifi-
cantly increased, playing a crucial role in the
workplace. A study [9] examining social media
use and employee engagement revealed its con-
tribution to enhanced organizational transpar-
ency and identification, ultimately leading to incr-
eased employee engagement. Another study, uti-
lizing SEM modeling with primary data from pro-
fessional employees in India, indicated that the
influence of social media on work performance is
connected through components of social capital
and knowledge transfer [7]. Based on these stud-
ies, social media use holds a vital position at
work, contributing to an increase in the confi-
dence levels of employees. Social media posi-
tively influences thriving and confidence at work,
enhancing well-being [15]. Another study notes a
significant impact on creativity [16], suggesting
popular adoption of Chinese worksta-tions to
increase employee confidence levels.

The health industry, including public relations
and care, underscores social media's role in
improving services and boosting employee confi-
dence [18]. A study investigates the effect of
cellphone voice and text message interventions
on health outcomes and the patient care pro-
cess. Analyzing 25 students with 38,060 partici-
pants across 12 clinical areas, it revealed signifi-
cant improvement in compliance, symptoms,
stress level, and process enhancement, empha-
sizing the potential benefits for patients and pro-
viders [2]. Likewise, another study of Telenursing
interventions, including transcription and follow-
up via phone or mobile, showed effectiveness in
changing patients' health through related symp-
toms, highlighting their potential to improve vari-
ous nursing practices [3]. Similarly, a study by
Jafar et al. (2019) revealed that personal and
work-related social media use enhances
employee job performance through knowledge
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exchange, and social media rules adversely
affect the relationship between social media use
and understanding and confidence [11]. How-
ever, understanding the impact of social media
on employee performance is limited. After sur-
veying 205 respondents, structural equation mod-
eling revealed a positive and significant relation-
ship [10]. In addition, a study empathized that vir-
tual social environments provide unique individ-
ual experiences, showcasing the influence of
self-consciousness on virtual existence. The stu-
dy emphasizes the significance of internalized
attitudes, thoughts, emotions, and perspectives
[14].

In this study, age emerges as a potential indicator
influencing effective social media use and incr-
easing confidence levels. Regression analysis
indicates that mean social media use signifi-
cantly impacts the dependent variable (Sig=
.000), while the age effect is not significant (Sig =
0.395, 0.084). The interaction term (SMU[JAge)
shows a trend toward significance (Sig = 0.11).
Numerous studies have explored the intercon-
nected sociodemographic variables of age and
social media use [5], revealing positive impacts.
One such study highlighted age as a contributing
factor to increased social media use and under-
standing. The study observed the demographic
characteristics of the participants. In this current
study, participants were using different platforms,
among which Facebook was the preferred
choice for 35.1% of the participants. With this cur-
rent study, Facebook could be the main platform
to utilize in the workstation, but effective opera-
tion is needed to increase confidence and enga-
gement for health services.

Social media use (SMU) has gained significance
in academia, management, and healthcare, yet
limited research explores its impact on health
employees [17, 18]. While traditionally employed
for leisure and communication, numerous stud-
ies suggest its increasing role in work-related
tasks, fostering cost efficiency, remote work, and
heightened employee satisfaction. Our ongoing
study investigates SMU's influence on employee
confidence, recognizing its potential to enhance
motivation and self-assurance [2, 19]. The cur-
rent study highlights age as a significant factor
affecting SMU and employee confidence, espe-
cially among youth engaging in recreational use.
In alignment with these findings, our research
underscores the importance of age in the context
of SMU and employee self-confidence (ESC). As
organizations contemplate integrating social
media into the workplace [20], healthcare policy-
makers and leaders must approach this trend

Nepal Journals Online: www.nepjol.info

seriously, implementing monitoring mechanisms
and establishing regulations to ensure its effec-
tive and purposeful use for patient care, and hea-
Ith services. Importantly, our study contributes to
this discourse by establishing a positive and sig-
nificant relationship between SMU and ESC. The
use of regression analysis reinforces the robust-
ness of this connection, emphasizing its implica-
tions for healthcare professional. The study is lim-
ited by its use of a simple quantitative approach,
reliance on self-reported data, and the potential
for confidence selection bias within chosen hea-
Ith institutes.

Conclusion

The health industry, operating in a competitive
landscape, is progressively incorporating social
media (SM) technologies. Despite the varied out-
comes observed in different sectors, limited stud-
ies in Nepal focus on the health industry. Given
the sensitive nature of healthcare, the critical role
of social media in education, management, and
communication within health settings cannot be
overstated. Effective mechanisms and monitor-
ing are essential, considering the sensitive natu-
re of healthcare professions. Social media's app-
lication in healthcare spans communication, tele-
health, patient and employee engagement, noti-
fications and the dissemination of health mes-
sages. Competency in social media is crucial for
professionals in the growing and demanding
health sector. However, effective use is chal-
lenged by sociodemographic variables and
changing features. This research explored the
impact of social media on employee self-confi-
dence, revealing a significant influence. The stu-
dy suggests that age may moderate this relation-
ship, although beta values indicate a negative
trend. Despite this, significant relationships were
observed, emphasizing the need for health orga-
nizations to leverage different social media plat-
forms according to the preferences and compe-
tencies of diverse age groups. The findings
underscore the importance of strategic imple-
mentation, aligning with the increasing digital
skill trends of the 21st century. As social media
continues to evolve, future studies should adopt
a critical-to-practice approach, combining quan-
titative and qualitative methods to ensure a holis-
tic understanding. Moreover, authorities should
establish regulatory measures while investing in
resources for monitoring, ensuring a responsible
and effective use of social mediain healthcare.
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