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Abstract 

The periodic market based on the barter system has deep historical roots and they are the 

long-standing practices since the Maurya period in South Asia.  Haat Bazaars have served a 

vital role in economic, social, and cultural exchange throughout South Asia. Despite its urban 

setting, Haat Bazaar in Butwal holds its rural character through the nature of its participants, 

commodities, and exchange methods. The market not only facilitates the exchange of goods but 

also fosters community ties and cultural traditions, allowing locals to maintain their heritage 

amidst rapid urbanization. As such, Haat Bazaar stands as a testament to the resilience of 

traditional practices in adapting to contemporary economic landscapes. Haat Bazar plays a 

crucial role in linking rural products and producers with broader markets, supporting 

livelihoods, and fostering rural-urban integration. This study, analyzing its basic nature and 

structure, emphasizes the importance of bazaars as embedded, decentralized, community-driven 

systems of trade that contribute to local development and economic circulation. Utilizing field 

survey data, interviews, and secondary sources of information, the paper explores the historical 

development of rural marketing in the form of Haat Bazar in Nepal. Based on the information of  

Butwal Haat Bazaar, the study highlights the economic significance and contribution of a 

traditional rural market located in Nepal. It also highlights the need for improved organizational 

setup with basic infrastructure, governance, and policy support to enhance the effectiveness of 

these traditional community-based markets. The findings underscore the bazaar's potential as a 

resilient, community-driven model of rural marketing in Nepal’s evolving economic landscape. 
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Introduction 

Rural Marketing is defined as any marketing activity in which one dominant participant 

is from a rural area. This implies that rural marketing consists of marketing of inputs to the rural 

as well as marketing of outputs from the rural markets to other geographical areas. Rural areas of 

the country are not urbanized; when considering large areas, country towns and smaller cities 

will be included. They have a low population density, and typically, much of the land is devoted 

to agriculture. Moreover, rural consumers cannot be treated as smaller versions of urban 

consumers. Inadequate infrastructure, limited retail penetration, low brand awareness, and 

linguistic diversity continue to pose barriers to market expansion (Mehra, 2025). Buying 

behavior is very much influenced by the experience of their own and of their neighbors, and their 

own family and involvement of their own members are exerting maximum influence on their 

purchases (Kaur & Sinha, 2013). The domain of rural marketing can be displayed as rural to 

rural, rural to urban, and from urban to rural. Frequently, rural markets can be categorized as 

petty trading, Haat bazaars, and millers. Bromley et al. (1975) define a periodic market as ‘an 

authorized gathering of buyers and sellers of commodities meeting at an appointed place at 

intervals.’ Berry (1967) explains that the periodic market passes through three stages of 

development as a socially administered barter system, in which money provides the standards 

of value permitting market-place transactions, and the peasant dualism between subsistence 

and trade. In recent years, periodic markets are gradually being replaced by specialized modern 

economic markets and fairs with a highly articulated array of market centers.  

Haat Bazar is a part of the market system that binds villages with localities and small 

communities with larger ones. These periodic markets (Hats) significantly control the livelihoods 

of sellers and consumers in rural areas and are temporarily held on specific days of the week at 

fixed locations. The periodic markets fulfill the demand of consumers in a society where 

permanent markets are absent. The history of Haat Bazaar dates back to ancient agrarian 

societies before modern urban centers emerged as a local trade network, where rural 

communities needed a regular but not permanent marketplace. In the early days, trade was based 

on a barter system rather than money. Farmers, artisans, and traders would gather at a fixed place 
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on specific days of the week to exchange goods. Many settlements in Nepal are still named after 

the day of the weekly haat bazar day. Aaitabare, Sombare, and Mangalbare are the common 

names showing the historical continuity and relevance. With the urbanization and development 

of market centers, Haat Bazars became cash-based rural markets. 

Haat bazaars, in general, are periodic markets that show the transitional position in the 

hierarchy of rural marketing. These are the composition of subsistence exchange and organized 

market systems. Opposing purely informal barter systems, haat bazaars in the recent context 

operate at fixed intervals and locations, involve monetized transactions, and attract traders and 

consumers from multiple villages. However, they remain less formalized in the sense of 

institutional involvement and technological advancement than regulated markets such as 

supermarkets. As noted by Singh (1971), these periodic markets function as intermediary 

institutions linking isolated rural producers to wider regional economies.  They facilitate 

aggregation of surplus, price detection, and participation of smallholders in the market system 

(Acharya & Agarwal, 2011). From a development perspective, they are a critical form of 

transition from subsistence-oriented production to market-oriented economies (Ellis, 1993). As 

Nepal's development trajectory transitions from rural to urban, these semi-structured, more 

inclusive bulges can bridge informal rural exchange and structured urban marketing systems. A 

limited number of studies can be found regarding the significance of these markets, their 

contributions, and their improvement. 

Statement of the Problem 

Haat Bazaars are important rural marketing institutions that facilitate the exchange of 

goods, strengthen rural-urban linkages, and support the livelihoods of rural producers. Despite 

their historical and economic significance, studies on individual Haat Bazaars in Nepal, 

particularly Butwal Haat Bazaar, remain limited. Existing research has given little attention to 

their historical evolution, organizational structure, sphere of influence, and contribution to rural 

marketing. At the same time, Butwal Haat Bazaar continues to face challenges related to 

infrastructure, market management, sanitation, storage facilities, and rapid urbanization. These 

issues indicate the need for systematic academic research to better understand the role and 

functioning of this traditional market. Accordingly, this study examines the historical evolution, 

composition, and area of influence of Butwal Haat Bazaar using field-based data and secondary 



Voice of History Vol. 34 No. 1 (2026) 

99 
 

sources. By focusing specifically on Butwal Haat Bazaar, the study fills an important gap in the 

literature and provides evidence that can support its effective management, preservation, and 

sustainable development. 

Rationale and Objective 

A haat bazaar is a typical market, traditionally practiced in Nepal, India, and Bangladesh. 

Haat bazaars are the nerve systems of the rural economy in these countries. They are a 

readymade distribution network embedded in the base of rural society for thousands of years. 

They have been held regularly across the length and breadth of the country for thousands of 

years (Bhusal, 2013). Right from the time of Chandragupta Maurya, haats have been seen as a 

place for social, cultural, and economic interchange. These markets have shown their 

significance by helping to fulfill local needs, by promoting commercial farming, by making 

rural-urban linkages, and by increasing economic and business activity in rural areas. Nepal is 

predominantly a rural economy. Most of the people live in rural areas. So the economy of Nepal 

mostly depends on and is determined by the production, allocation, and exchange activities of 

rural people. Mostly, these activities are concentrated and influenced by rural marketing systems. 

Studies and analyses of rural marketing are necessary for rural planning and development. 

However, these activities are almost overlooked by researchers and planners. Butwal Haat 

Bazaar, though located in the town, is rural marketing in its nature, composition, and 

participants. The specific objectives are, therefore, to trace the historical development of Butwal 

Haat Bazaar, to examine its organizational composition and participants, and to delineate its 

sphere of influence.  

Methodology 

Required data and information were collected through a field survey consisting of field 

notes and open interviews with participants. KII consisted of 10 key informants, and 5 FGDs 

related to each Haat Bazaar. Office records of the management body of the Haat Bazaar were 

collected to check the consistency of KII and FGDs. Secondary sources were also used for the 

verification of information collected from the data. A descriptive method has been applied for the 

analysis. 

 



Voice of History Vol. 34 No. 1 (2026) 

100 
 

Historical Evolution 

Although the precise origin of periodic markets cannot be established due to the 

limitations of historical records of marketing, they have operated. In the early modern period (c. 

1500 CE onward), the Haat Bazaars have emerged as an established form of periodic rural 

market has become popular across different parts of South Asia, especially Nepal, India, and 

Bangladesh, often functioning as a place for both sale and barter as well as social interaction. 

Exploring the processes of exchange and interaction among peasants, traders, and merchants. 

Yang (1999) examines Bihar's marketing system as a multilayered network. He also explains the 

step from the central marketplace to small-scale periodic rural markets.  The Cambridge 

Economic History of India provides authoritative historical evidence on rural and periodic 

markets in pre-colonial India and notes the existence of periodic haat as wider rural trade 

networks (Raychaudhuri & Habib, 1982).The term ‘bazaar’ has a Persian origin that gained 

momentum in India. They are the oldest marketing channel and constitute an important segment 

of the rural and overall economy. The periodic markets and their arrangement have a special 

place in rural life and their functions were important for special interactions (Wankhede, 2014). 

One must, of course, recognize that the existence of periodic markets is closely related to the 

needs of the society and not just the exchange of goods; the periodicity of these cycles is, in part, 

determined by social institutions (Webber & Symanski, 1973). 

A brief introduction to the study area 

Situated where the Terai Plain in the south meets the Chure hills in the north, Butwal 

initially developed as a long-distance trading post for the exchange of goods and services 

between the Terai and the hill regions. This town still plays an intermediate role in the flow of 

goods between the two regions lying along the east-west highway and the Siddhartha highway 

(Bhusal, 2014). The main bazaar of Butwal is 187 m above mean sea level and situated right at 

the base of the south-facing Siwalik Foothills. Butwal has since been upgraded to a sub-

metropolitan city and now comprises 19 wards over an area of 101.61 sq. km (NSO, 2021). The 

land-use figures reported in this study are those of the then Butwal Municipality, which occupied 

7,959 hectares, of which almost 60 percent were covered with forest, including hilly areas and 

rivers, followed by residential cum-commercial with 20 percent. Cultivated land occupies 15 

percent. The industrial district and other land areas cover the rest of the municipality's area. The 
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main settlement of Butwal Municipality is located within the Bhabar Zone, which comprises 

highly leaky, ill-sorted coarse materials like rock, gravel, small rock, sand, and sediment. Tinau 

River is the main drainage, which flows from the center of Butwal Town. It is the main source of 

water for irrigation, and drinking, as well as the source of construction materials such as 

boulders, gravel, and sand. During heavy monsoons, it frequently creates destruction by 

riverbank cutting and flooding. The climate is tropical and sub-tropical. Butwal municipality is 

considered the heart of Rupendehi District. Rupendehi is one of the most populated Terai 

districts. The composition of the population in Butwal is found to be multi-ethnic, multi-cultural, 

and multi-religious. This town can be taken as a micro-universe of Nepal. People from different 

castes, communities, and professions are the dwellers of this town. So, it represents all types of 

customs, traditions, and cultures. Butwal Municipality lies between Longitude 83*22’ to 83*31’ 

east and Latitude 27*37 ’ to 27*45’ north. It is located 265 km southwest of Kathmandu. It is 

located in the western part of the Terai region in Nepal as a part of the Rupendehi District. It is 

located 26 km away from the Indian border town of Sunauli and 44 km away from Lumbini, the 

birthplace of Lord Buddha. The total area of the sub-metropolitan city is 101.61 sq. km. As a 

gateway to the hill hinterland located at the foothill crossroads along the east-west highway and 

Siddhartha highway Butwal commands the western hills. It has a significant location advantage. 

Community type: 

The community type around Butwal Haat Bazaar can be classified as the Hill caste group 

and the Terai Caste group. Hill caste Group comprises Brahmin, Chhetri, Magar, Gurung,  Sunar, 

etc., and Terai Caste (Madhesi) group comprises Tharu, Yadhav, Lodh, Harizan, Kewat, Kurmi, 

Muslim, etc. It is the collection and interaction of geographical, cultural, and linguistic 

differences as well as products offered for exchange. 

Butwal municipality is considered the heart of Rupendehi District. Rupendehi is one of 

the most populated Terai districts. The total population recorded by the then Butwal Municipality 

was 75,384, with a density of 1,088 per sq. km and a growth rate of 5.47 percent. The 2021 

national census records 194,335 residents in Butwal Sub-Metropolitan City, over an area of 

101.61 sq. km (NSO, 2021). The growth rate is higher due to the immigration flow from other 

districts. The composition of the population in Butwal is found to be multi-ethnic, multi-cultural, 

and multi-religious. This town can be taken as a micro-universe of Nepal. It has people from all 
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castes, communities, and professions. So, it represents all types of customs, traditions, and 

cultures. Butwal town is the market center of western Nepal. Traditionally, this market was the 

collector of ghee from hill areas and a supplier in city areas of Nepal and India.   So it was 

famous for Butwal Ghee in India and Nepal. 

Haat Bazaar in Butwal 

Haat Bazars in Butwal can be traced back to the establishment and emergence of Butwal 

as a modern town. Traditionally, the town was known as Butwal haat, where Indian salt and ghee 

from   neighboring hill areas were the main items of exchange. Simultaneously, haat bazars for 

the exchange and sale of local products emerged. Now the traditional haat of exchange of salt 

and ghee has almost collapsed and has been replaced by local exchange markets. Now there are 

five different haat bazaars located in five different places of Butwal Municipality. They are 

different not only in their location but also in their size, frequency, and day of the week. Since 

Haat Bazar does not have any permanent or concrete infrastructure, rather a natural shaded place 

under a tree or clothing, plastic, or tirpaal to protect them from sunlight and mild showers 

(Deogam, 2023). The main haat bazaars in Butwal Municipality are the central haat near the 

municipality office, Siddheswori, Jogikuty, Devi Nagar, and Haat in the old bus park. These hats 

also have no permanent structure but have a regular cycle of day and time.  

Table 1: Haat Bazaars in Butwal Municipality, their location and frequency 

S.no. Name of Haat 

Bazaar 

Location Frequency(weekly) No of Stalls Average  No of 

Participants 

1 Central Haat 

Bazaar, Butwal 

North side of the 

town, Kathe Pul 

Twice a week, Saturday, 

Wednesday –Now daily 

1400 more 5000 

2 Siddheswori East-Deep nagar Twice a week, on 

Monday and Thursday 

400 about 3000 

3 Jogikuty South-Kalika nagar-

Jogikuty 

Once a week, on Sunday 300 about 2500 

4 Devi nagar West-Devi nagar Once a week -Friday 200 about 1000 

5 Old bus park Centre-west Twice a week- Tuesday, 

Friday 

200 about1000 

Total 5 
 

All day of the week 2500 more than 12500 

Source: Bhusal (2013) 
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Focus on History and Significance 

Butwal Haat Bazaar was started in 2027 BS, near the then Butwal municipality office in 

the northern part of the town, with local-level production. At that time, it was known as Hateya.  

Stalls were constructed by the then municipality office, and the Baithaki rate (stall charge) was 

Rs 0.25 to 0.50 each in the starting phase. Most of the merchants were Indians from the border of 

Sunauli, Nautunhawa. The popularity of hats increased with the increasing population. The 

participation rate of Nepalese merchants also increased day by day. As recorded up to 2068 BS, 

there were 1500 permanent merchants, mostly residents of Butwal and the periphery, and about 

500 are seasonal participants. Similarly, around 500 farmers are also assumed to be directly 

participating in the season of fruit and vegetable harvesting with their farm products. There are 

700 structured and more than 700 unstructured stalls. Thousands of regular and occasional 

consumers visit the market twice a week, from morning to evening. The volume of transactions 

is reported to be about six lakhs to one crore, and the then municipality generated more than 

thirty-five lakhs yearly as service charges and taxes. 

Types of Goods/Services 

 The main items found in the central haat bazaar in Butwal are mostly of domestic 

consumption, farm products, and handmade items. The respective share of different items as 

reported by municipality officials is presented in the table. 55% of goods are vegetables and 

fruits. Food grains constitute 10%, cloth and cosmetics both have 10%, footwear 7%, and 13% 

are others like cattle, birds, meat and fish, bamboo and other handmade products, etc. 

Sphere of Influence 

Butwal is a fast-growing town in western Nepal. Butwal's location at the junction of the 

Terai Plain and the Chure hills continues to shape its role in the flow of goods between the two 

regions. Butwal links the most important town, Siddhartha Nagar, in the Terai, with major hill 

towns, such as Tansen, Gulmi, Tamghas, Ridi, Kusma, Dang, Galyang, Waling, Syangja, and 

Pokhara by road. Butwal is also a small industrial town and a major business center of western 

Nepal. Butwal haat bazaar is growing in size with the growth of the town. The volume and 

participants of the haat bazaars are growing. The area of influence is also growing. The area of 
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effects, as reported by participants, ranges from Sunauli (India) to remote hill areas like Dang 

Salyan in the west to Pokhara in the north. 

Some items in the bazaar are imported from India and the Tibetan Autonomous Region. 

Such items are clothes, electronics, vegetables, fruits, and other items of domestic consumption. 

Similarly, some items in the market are imported from different districts of Nepal, like Kabhre, 

Salyan, Dang, Sarlahi, Arghakhanchi, Pyuthan, Kapilbastu, Palpa, and Syanja. The items are 

mainly agricultural products, dairy products, and other handmade products. Some items are 

exported from the market. The major places of export are reported as India and other districts. 

Export in Indian markets constitutes export in broader areas. Palpa, Syanja, Gulmi, 

Arghakhanchi, Kapilbastu, Nabalparasi, Dang, and Kathmandu are the main destinations of 

domestic export. Local participation means the participation of local consumers, producers, and 

farmers near the town.  Direct participation of consumers and farmers in the marketing is also 

found. They are mostly from near settlements of Rupendehi, Palpa, Nabalparasi, and Kapilbastu. 

However, most of the transactions and supplies are made by middlemen and retailers. 

Discussion 

Haat bazaars help to supply the day-to-day needs of consumers and provide a market for 

small-scale producers. These are the means of direct contact between producer and consumer, so 

they prevent cheating by middlemen. They make a link between rural and urban areas and the 

coordination of rural and urban businesses. Market functions generally differ from one market to 

another, depending upon not only the locational characteristics but also on socio-economic and 

physical characteristics (Rathod, 2024). Haat Bazar, as a rural market or an evolving form of 

urban market in the urban center, is a part of any economy and has untapped potential. There are 

several difficulties confronting the effort to fully explore rural markets. The concept of rural 

markets in Nepal, as also in several other countries, like India, China, and Bangladesh, is still 

evolving, and the sector possesses a variety of challenges, including understanding the dynamics 

of the rural markets and strategies to supply and satisfy the rural consumers. 

The central analytical question raised by the Butwal case is how a periodic market located 

inside a sub-metropolitan city of 194,335 residents (NSO, 2021) continues to operate as a rural 

market. The evidence gathered here indicates that rural character is carried by participants, 

commodities, and the mode of exchange rather than by location. The sellers are farmers, petty 
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producers, and small traders drawn from Rupendehi, Palpa, Nabalparasi, and Kapilbastu; the 

dominant commodities are unprocessed farm products; and the transaction remains face-to-face, 

unbranded, and largely unmeasured by grade or standard. Bromley et al. (1975) treat periodicity as 

a response to demand too thin to sustain permanent retail, whereas Webber and Symanski (1973) 

argue that market cycles are determined in part by social institutions rather than by demand 

thresholds alone. The Butwal evidence supports the second reading: aggregate demand in the town 

is now clearly sufficient for permanent retail, yet the weekly cycle has persisted, and where it has 

given way it has done so only in the central haat, which has moved from two days a week to daily 

operation. 

The scale and composition of the five bazaars clarify the function they perform. Together 

they operate 2,500 stalls, draw more than 12,500 participants, and cover every day of the week, 

with vegetables and fruit accounting for 55 percent of goods traded in the central haat and food 

grains a further 10 percent. Close to two-thirds of the trade is therefore in perishable and 

agricultural produce, which is the signature of the intermediary institution Singh (1971) describes: 

a mechanism for aggregating dispersed smallholder surplus and discovering price for it (Acharya 

& Agarwal, 2011). The commercial trajectory is equally clear. A market that charged a baithaki of 

Rs 0.25 to 0.50 per stall in 2027 BS now yields the municipality more than thirty-five lakhs a year 

in service charges and taxes, with reported transaction volumes of six lakhs to one crore. 

Commercialization has thus occurred within the traditional form rather than by displacing it, 

which qualifies the expectation that periodic markets are progressively replaced by specialized 

modern market centers and locates the subsistence-to-market transition described by Ellis (1993) 

inside the periodic market itself. 

The collapse of the salt and ghee trade is best read as functional substitution rather than as 

decline. Butwal haat was originally a collection point for hill ghee and a distribution point for 

Indian salt, and its reputation for Butwal ghee extended into Indian markets; that long-distance 

function has effectively ended, yet the institution did not end with it. It fragmented instead into 

five locally oriented bazaars serving day-to-day consumption. The composition of the trading class 

shifted alongside the function: merchants were initially drawn mostly from the Indian border 

towns of Sunauli and Nautunhawa, whereas the 1,500 permanent traders recorded by 2068 BS 

were mostly residents of Butwal and its periphery, joined by some 500 seasonal participants and 
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about 500 farmers selling directly during the harvest season. Long-distance brokerage gave way to 

local aggregation, and the periodicity survived the substitution. 

Like other cities of Nepal, unplanned urbanization, haphazard infrastructural development, 

uncontrolled waste disposal in or by the side of river, poor sewage system, improper land use, 

especially by the sides of rivers, roads and immediate base of foothills, ever increasing population 

pressure and encroachment of roadsides and riversides, and lack of public places are the main 

problems faced by Butwal municipality and hence by the haat bazaars nearby town. It is also 

facing the problem of environmental degradation due to rapid urbanization in the last two and a 

half decades. Poor drainage, poor condition of sewage pipes, improper solid waste management, 

operation of poorly conditioned vehicles, lack of proper management and regulation, lack of 

security, and disturbance from local drinkers are the problems in the marketing spot. Similarly, 

lack of toilet facility, lack of market information and channels, lack of cold storage, lack of 

grading and provision of measurement equipment are the problems frequently faced by consumers 

and sellers. 

These findings carry the limitations of the design. The analysis is descriptive and rests on 

field notes, 10 key informant interviews, and 5 focus group discussions per bazaar, cross-checked 

against the records of the management body; it does not include a household survey of consumers 

or a price series, so income effects and price formation are described rather than measured. 

Several of the scale figures date from 2068 BS and are reported alongside 2021 census data, so 

they should be read as indicative of magnitude rather than as a current inventory. The study also 

examines a single town, which limits generalization to other haat bazaars in Nepal until 

comparable case evidence is available. 

Conclusion and recommendations 

Haat Bazaars in Butwal represent more than periodic market places; these are also 

historically embedded economic, social, and cultural institutions. They have facilitated 

rural-urban linkages as well as the connections between producers and consumers. They 

support local livelihoods, facilitate regional trade, and contribute to the historical 

transformation of Butwal into a major commercial center. Their continued existence 

highlights the resilience of traditional market institutions within a rapidly urbanizing 

economy. 
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Like other haat bazaars, Butwal Haat Bazaar is the spot that helps to convert rural 

production into business. This is an important means of income for rural entrepreneurs, petty 

producers, and self-employed individuals. Since its beginning, it has worked as an important link 

for rural and urban areas and businesses around Butwal and its periphery. Though transaction 

volume is increasing day by day, the volume of data being gathered is also increasing, which 

further demands improvements in its management and development. Institutions such as the Haat 

Bazaar Business Organization and the Butwal Municipality are working to improve it, but 

stakeholders remain dissatisfied.  Sustainable urban planning and local economic policies should 

seek to modernize and strengthen Haat Bazaars while preserving their historical, social, and 

cultural significance. A research-based plan for scientific management and development is still in 

need. 
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