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Abstract

This study is a qualitative research on media communication, mediatization and
socialism in Nepal. Discovering the level of mediatization of Nepali society for transition to
socialism is the theme of the research question. The primary objective of this research is to
assess the level of mediatization effect of communication for achieving socialism. This research is
mainly based on secondary data sources. This research paper is philosophically anchored to ontology,
epistemology and axiology. It has adopted Marxism and framing theory of communication as it
theoretical framework. This research paper studies communication, mediatization and socialism in
Nepal's context. Throughout the historical development, media has stood fast as an unshakeable
defender of change actively shaping public opinion and giving direction to democratic transition.
From the time of struggle against 104 yearlong Rana oligarchies through the 30 years of party-
less Panchayat system to 1990 people's movement and beyond, the media stands as a shining
armor of democracy and socialism. The role of media in favor of democratic movement is highly
acclaimed in the society. However, the collective stance of the media on socialism as envisioned
in the Constitution of Nepal 2015, appears noncommittal. The conclusion of this research is that
socialism is not something that we get spontaneously. It needs conscious and extensive

mediatization of the society that is currently severely lacking.
Keywords : Mediatization, socialism, citizens' journalism, social media
Introduction

Despite so many ups and downs the socialist movements have undergone in different countries
and so much stigmatization and critical portrayal it has faced from capitalist media, socialism remains a
dominant ideological thought in the Twenty-first Century. It is growing as a most consequential social

political movement in Nepal also in close interaction with the ever evolving communication system. As
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the media develops from traditional print and broadcast form to digital and interactive format, socialism is
catching attention of the people adapting it to different social realities. Even in the sophisticated
environment created by digital media, socialism is asserting its relevance as a promoter of egalitarian

society.

Around the above mentioned central idea, this article analyses how socialism has been interacting
with media platforms to shape the ongoing socialist political discourse in Nepal advocating for the
creation of a political structure which insures that no worker is exploited by the owners of capital. This is
possible by creating a social system where every individual contributes to productive effort of the society
and receives benefits based on their contribution. For those who are not capable of contribution in social
labor, socialist justice system guarantees their access to basic minimum necessities of life. "An economic
system in which every person in a community has an equal share of every component of production,
distribution and exchange of resources is called socialism. This type of ownership is guaranteed through a
system of democratic governance; Socialism has been indicated through a cooperative system in which

every member of community owns equal share of communal resources" (Ansari, 2024).

Socialism and media have complementary relation. Socialism imparts values and thematic
contexts to media platforms helping them organize mass communication in the society. Similarly, media
also help disseminate socialist value in the society projecting socialism as an alternative social
construction which can ensure equal access for the people to social wealth, protection of their human
rights, dignity and inclusivity. With the success of people's democratic movement in 1990, feudalism met
with an institutional death. Since then, efforts are being made for the creation of relatively strong
capitalist economy as a precursor to socialism. During those years, a section of Nepali media has strongly
disseminated news, views and analysis for mediatization of socialist ideas in the society. It can, therefore,
be said that Nepal had started its journey to socialism from early period democratic movements. This
article attempts to show how different platforms of media groups have impacted the Nepali society to
inspire the people to embrace socialism. The central research question for this article is what the level of
mediatization is in spreading the influence of socialism in the Nepali society. The key objective of this
article is to explore the impact of mediatization in shaping public discourse and influencing the
democratic and socialist movement in Nepal. This article focuses on the period of multiparty democratic
experience spanning from 1990. to 2025. It attempts to explore the interface between the media influence

on public discourses and the evolution of socialism in Nepal.
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Method and Methodology

This article is based on secondary sources of data. The secondary sources of data comprise
mainly books and journals. The criteria followed for the selection of literatures were to limit them within
media communication, mediatization and socialism. This article uses Marxism and the framing theory of

communication (Entman, 1993) as a theoretical framework.

For this research, data were collected from the secondary sources and analyzed using hermeneutic
interpretation. This article uses ontological constructionism to explain how media culture and social
values are constructed in the society. It uses epistemological principle of knowledge. Descriptive and
inductive reasoning has been followed in drawing conclusion of the issues discussed in this article. This
research confines around answering the research question drawn from the review of relevant literatures
covering the role and content of the media platforms dominating different phases of social transition. This
research paper strictly follows the axiological ethical values in obtaining, managing and analyzing data as
well as in following the norms of citation. The APA7th citation system has been followed in in-text

citation and bibliographical reference list.
Finding and Discussion

The origin of socialism, as an ideology of social equality is attributed to many political
philosophers as a cumulative intellectual tradition rather than the creation of one single proponent. There
are two main streams of socialist thought. One is utopian vision of socialism which was conceived and
promoted by Saint Simon (170-1825), Robert Owen (1771- 1858) and Charles Fourier (1772-1837)
(Engels,2015).They are called utopian because they held idealistic vision for harmonious and egalitarian
society based on cooperation rather than competition. The other stream is known as scientific socialism
propounded by Karl Marx and Frederich Engels building on the dialectical ideas Friedrich Hegel and

economic principles of Adam Smith.

Reducing poverty and enhancing dignity of the people is one of the immediate objectives of
socialism. Karl Marx is the first person in the world to lay bare the economic laws of the modern society
from the perspective of class struggle. Marx made "An investigation into the relations of production in a
given, historically defined society, in their inception, development and decline - such is the content of
Marx's economic doctrine" (Lenin, 1979). In formulating modern day political economics, Karl Marx has
extensively drawn from the economic thought of Adam Smith as he has drawn philosophical ideas of

dialectics from Hegel.
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Today's liberal democracies maintain that market economy is better than socialist economy based
on the collective ownership of the people. Its social welfare and social security schemes are compared
with socialist egalitarian principle. But they fail to notice more fundamental elements of socialist system
to protect people from exploitation of labor and unequal access to resource. In socialism there is
centralized planning which allows allocation of resources on prioritized area of investment and
rationalizes distribution of assets which is not possible in liberal democracy which heavily depends on

market capitalism for the implementation of social protection schemes.
Mediatization Origin and Development

Mediatization is a relatively new word in the field of communication. The word is said to have
been used first by Ernest Manheim in 1933 (Averbeck-Lietz, (2014). It was given theoretical form by
Kent Asp in 1986 (Asp, K. (2014). For a brief conceptualization, Mediatization is the integration of
media information system with the society shaping the culture, values and the way of life of the people. It
can also be said that mediatization is a process of influencing the people and help them adapt with the
values and ideas of change promoted through different information and communication platforms.
Reinforcing the same line of argument, McQuail (2010) says that mediatization is the adaptation of
culture, economy, politics, health, education and justice in the society because of huge impact brought by

the mass media.

It is undeniably true that mediatization is taking place intensively in all the fields of social
activities. It is changing structural landscapes of every society but it is changing people's mind
extensively enforcing their taste to be more readily responsive to conflict, violence, personalization and
sensationalism than the issue concerning collective social welfare and systemic reforms central to
socialist ideology. It is especially after the rise of social media as a powerful media tool to influence the

society.

According to Al-Jaberi (2024), "A recent study of digital political communication suggests that
there has been significant development over the past years in terms of how social media platforms are
being utilized by political parties. The study claims that the spread of the disinformation is a phenomenon
that has acceded the limit of fake news. In some cases political parties are willing to go to the extreme
length to influence the voter behavior by using propaganda and manipulating technique in their digital

campaign which have negative impact on the democratic process".

Al- Jaberi rightly points out to the growth of social media as a new platform of communication
which offers the social media users incomparably fast access to information. He explains how political

parties are also gradually adapting their media and communication strategies in the context of emerging
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power of social media. However, he also draws attention to the possibility of people falling victims of
fake news and disinformation as the tendency to use social media as a propaganda tool and manipulating

it to fulfill partisan interest is also growing.

In history, major philosophers and social theorists used communication media prevalent in their age to
spread and popularize their ideas. Among the users of media for propagating and popularizing their ideas
with a concrete purpose, Karl Marx stands most prominent. Karl Marx was a journalist and editor himself.
He edited a newspaper named Rheinische Zeitung from 1842 to 1943 and is also known to have co-
founded another journal named Deutsch-Franzosiche Jahrbucher (German French Annals) in
collaboration with Arnold Ruge in 1844. This journal published philosophical treatises and political
commentaries helping the entire educated radical intellectuals of Europe to reach him both as followers or
critiques. Karl Marx and Engels produced numerous pamphlets and political writings designed for mass
distribution. The communist manifesto itself was a small and concise pamphlet which reached to an

extraordinarily large audience.

Charles Fourier from whose ideas Karl Marx has drawn to enrich his theoretical propositions has
resorted to media to propagate and promote his vision of social reorganization. After his death, his
disciples are said to have established newspapers and journals to spread his cooperative theories across

France and internationally with a view to influence the workers' movements.

Voltaire used correspondence (20,000+letters) to propagate his ideas Cronk (2018). While
Thomas Paine, famous American philosopher whose writings greatly influenced the American and French
revolutions, used cheap pamphlets like 'the Common Sense' to reach large masses (Foner, 2004). He is
said to have sold 500,000 copies of his works in a population which was only 2.5 million at that time.
This shows that, mediatization has been in use to propagate ideas to influence the people and motivate

them to embrace new changes.

V.I. Lenin has also extensively used media to propagate the idea and programs of the October
Revolution. During Early 1900, Lenin used a very influential newspaper called Iskra. Many of his
insightful thoughts and programs of action for the party workers were published in the newspaper. During
those days Lenin emphasized the role of newspapers in raising the consciousness of the workers through
propaganda and agitation. During that time this paper carried articles in the ideological battles between
Lenin and his competitor Martov on the issue of party membership. This debate divided the party into
Bolsevik and Menshevik in 1903 (Lenin, 1904).

In later decades, Bolseviks ran many newspapers most important of which was Prava (Truth).

During the revolution (1917), Lenin also put emphasis on using electronic media for effective
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communication and the mobilization of the agitation. Encouraging the people to participate in insurrection
against the Tsarist administration Lenin (1979) calls people "to occupy the telegraph and the telephone
exchange at once, move insurrection headquarters to the central telephone exchange and connect it by

telephone with all the factories' (P .176).

Lenin sounds very desperate in his call to the workers and orders them to occupy wireless and
telephone centers and to shift the insurrection headquarters to the central telephone exchange so that the
Bolshevik party could be connected to the workers working in factories. This shows that Lenin was well
aware of the need to mediatize the ordinary workers and the people for successful implementation of the

revolutionary insurrection.

In modern times the role of media in advocating change toward socialism has been globally
recognized. Media shape public consciousness on the moral, economic and political standard of the social
system we call socialism. The media information, bound within moral, ethical and factual responsibility,
helps shape value perception of society about equal access to economic opportunities, collective life,

security and state oversight.
Mediatization and Socialism in Nepal's Context

Nepali media played crucial role in the democratic and socialist movements that are going on
since 1950s. Nepal's democratic movements can be classified into four phases. i. Movement against Rana
Oligarchy and democratic transition from 1950 to 1960, ii) Movement against Panchayat autocracy from
1960 to 1990), iii) Movement for Parliamentary democracy from 1990 to 2006) and iv. The Movement for
federal-republican democracy from 2006 onward. In every stage private media has played pivotal role in
challenging the old order and projecting a new vision of change and the official media has worked to

reinforce retrogressive old system.
Private Media in Anti-Rana Revolution

During the Rana autocracy, the government had banned all the private print media and fiercely
suppressed any kind of intellectual awakening in the Nepali society. However, when the culture of
newspaper became more widespread in the world, the Ranas, too, felt the need to create a legal
framework for the control of incipient information industry. Rana Prime Minister Dev Shumser published
'The Gorkhapatra' as an official mouthpiece of the government on 6 May, 1901. It was a weekly
newspaper initially but after 42 years of its publication, Prime Minister Juddha Shamsher started to
publish it twice weekly. After three years since, Prime Minister Padma Shamsher published it three times

weekly. It became a daily newspaper from 18 February 1961. (Sharma, 2049 BS). This was a milestone in
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the media history of Nepal. In this connection, the Rana prime minister also issued a Sanad (Decree)

which served as a code of conduct for the publication on what to print and what not to.

The Ranas also contributed a lot in the development of Nepali language. During the reign of Juddha
Shamsher, Gorkha Bhasa Prakashini Samiti was changed into Nepali Bhasa Prakashini Samiti. Under this
institution, many religious scriptures like the Gita, the Ramayana and the Mahabharata were translated
and published in Nepali. Under his rule two other literary magazines the 'Sharada' and 'Udyog' also started
their publication (Sharma, 2059 BS)

Media has always been partisan in its content. A section of the media serves the rulers while
another section serves the people, democracy, change and progressive development. During Rana period
pro- people and democratic media, though very weak, represented authentic source of information and
disseminated values of democracy, equality and freedom. Secret media organs like Sudhasagar and
Gorkha Bharat Jiwan were published in India and brought to Nepal which triggered the imagination of the
Nepali youths and planted the seeds of democratic and socialist movement in the Nepali society. During
this period Puspalal Shrestha who is considered the founding father of the communist movement in Nepal
created earliest collection of socialist literature by translating "The Communist Manifesto' and the works
of Mao Zedong and Lenin. Though these media outlets were insignificant in number, they were influential
enough to prove the power of political communication in inculcating democratic values in the minds of

the people.
Media in Anti-Panchayat Struggles

Even during the Panchayat regime, Nepali media faced serious challenges from the suppressive
media laws. The Panchayat regime which was established by late King Mahendra after overthrowing the
B.P. Koirala-led elected government in 1960, suppressed the private media and promoted disinformation
through government controlled print and electronic media outlets. The private media had to run under
heavy censorship. During those days, official media organs like The Gorkhapatra, The Rising Nepal, The
Radio Nepal and The Nepal Television existed as powerful tools of disinformation and the collective
mouthpiece of the government. The government media propagated the Panchayat system as a party-less
democracy. It touted class coordination refusing to admit the existence of class struggle in the Nepali
society. It said that the vision of the Panchayat system was to create exploitation-free society under
protective leadership of the king. According to Harrison (2006), European Convention of Human Rights
(ECHR) Article 10 (section 1) stresses: Everyone has the rights of expression. This right shall include to
hold opinions and to receive and impart information and ideas without interference by public authorities

and regardless of frontiers (pp.103- 104). However, the Panchayat government suppressed information
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and hindered the dissemination of news and analysis which were critical of the suppressive government

policies.

Despite the existence of host of international legal instruments designed to protecting the people's
right to expression as clearly specified in the above convention, the Panchayat government mercilessly
followed the suppressive policy against the press and the right to expression. It brutally suppressed the
private media if they criticized the policies and programs of the government as mere rhetoric. Needless to
say, the Panchayat government could not suppress the burgeoning people's consciousness by coercive
measures. Despite suppression, underground political parties organized movements, closures and
demonstrations in protest of the unpopular government policies. Reviewing the 1990 People's Movement,
Dhakal (2025) states, "The state controlled media- under the direction of the government sought to
undermine the movement by disseminating propaganda and disinformation. The media tried to portray the
movement as violent and anti-national, attempting to discredit the opposition's demand for democracy.
However, the public was increasingly skeptical of these claims, relying instead on alternative sources of
information, including underground publications and word-of-mouth to understand the true nature of the

movement".

The competitive impact of negative and affirmative mediatization of society is clearly highlighted
by Dhakal's description where the government media were trying to demonize the democratic movement
as violent and anti-national, while the underground media and alternative sources of information such as
the communication through word-of- the mouth indicates effectiveness of the affirmative, pro- democracy
tool of information in mediatizing the society for democratic transformation. Low in profile and mostly
unseen, the private press played significant role in mediatizing society in those years to embrace
democratic and socialist transformation of the society. During the Panchayat period spanning from 1963
to 1990, the private media provided steam to the engine of underground political movement and helped
them refute the government's disinformation campaign against the movement and kept alive the spirit of
the free press. These media organs which worked under strong surveillance and strict censorship of the

government are remembered even today, as the backbones of democratic and socialist movements.
Media and Post 1990 People's Movements

During the post 1990 parliamentary democracy period, the media freedom had its heyday. Before
1990, the only broadsheet daily newspapers were The Gorkhapatra and the The Rising Nepal which were
published as government organs. Following the 1990 people's movement, Many other private sector
broadsheet daily newspapers such as the Kathmandu Post, The Kantipur, The Everest Herald and The

Shree Sagarmatha and others came into existence. Private FM radios opened in almost every district
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disseminating information to the grassroots people. The question of equality, inclusion, women's rights
and Dalit rights came to the front in national discourse. Independent newspapers and FM radio increased

public awareness on constitutional rights, electoral processes, democratic culture.

In the past few years, there has been unprecedented rise of digital and social media
overshadowing other traditional media platforms. The instant nature of digital media dissemination has
encouraged the flow of unverified and unauthentic news information in the society. Many false, libelous
or blasphemous news items are competing with authentic media contents confusing people and spreading
sensationalism. Attribution and authenticity are the soul of information but there is a growing tendency to
ignore it. According to Mencher (2000)," if a reporter tried to check every piece of information, most

stories would never be written".

Mencher talks about the impossibility of verifying every source and cites attribution as a factor
for preventing fast dissemination of news reports. But the fact is that any piece of information that does
not have and authentic source to attribute to, is useless in educating and informing people about the
incidents as they take place, Such tendency gives rise to fake news which contributes to dividing society,

spreading falsehood and spread sensationalism.

Despite the darker sides of social media, they are growing popular as citizen's journalism
widening the scope of content creation and information dissemination in its raw form. According to Rich
(2010), "The concept of public journalism has evolved into a movement called "citizen journalism" where
members of the community contribute to the news via blogs and online interactive forums (p. 18). Even
ordinary people of all age can play the role of a citizen journalist, if they possess a smartphone and skill to
record, process and disseminate ongoing events and phenomenon. This is the positive side of social media

and a powerful tool for mediatizing society preparing it for transformation to socialism.
Findings

As said earlier, media and socialism are complementary concepts. Socialism has instilled values
in media making it accountable to the society, while media has disseminated these values for creating
conducive environment for the transition of the society to socialism. The Nepali society's quest for
socialism dates back to early democratic movement 1990 or even earlier. The major political parties, the
Nepali Congress and the Communist parties, had socialism as their goal though the Nepali Congress
advocated democratic socialism while the different communist parties advocated scientific socialism as
defined by Freidrich Engels (Engels, 2015). However, no political parties evinced their seriousness in the
implementation of socialism in reality. The commitment of the Constitution of Nepal 2072 to socialism

created an obligatory situation for the parties to orient their program towards mobilizing the people for
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achieving socialism. The media has a great role in mediatizing the ideal of socialism to make it acceptable
to the majority of the Nepali society. It is possible if collective media works in tandem with the

constitutional provisions supporting socialism.

The provision of commitment to socialism and full freedom to press are enshrined in the same
paragraph of the Preamble of the Constitution 2015. But the successive governments that have come to
power through elections, do not appear to have taken any serious measures to implement either socialism
or the full freedom of the press. In the prevailing circumstance, the commitment to socialism might

remain just a rhetoric just as the commitment to free press is yet to be fully realized.

The provision for orienting the Nepali society to socialism was enshrined in the constitution with
a broad partisan consensus. But no successive governments have implemented even the basic reforms
such as subsidized health and education for the people, let alone taking substantial action toward ending
landlessness and economic inequality in the society at large. In view of this, the media has still a long way
to go in achieving the level of mediatization of socialist ideas among the people to create a strong wave of

transition to socialism.
Conclusion

Socialism is a vision of the future and a milestone in the quest of human being for better life. It is
a dream which the Nepali people also cherish deeply. From their struggle against Rana oligarchy to the
present day struggle for institutionalizing federal republican system, the Nepali people have endured great
sacrifice and suppression. The victory in 1990 and 2006 People's Movement were instances of
invincibility of people's power. The Constitution of Nepal 2015 has institutionalized commitment to
Nepali society's transformation to socialism. However, it must not be forgotten that socialism is not
something to be attained spontaneously as a natural process of evolution. It needs a conscious

mediatization influencing the ideas of the people and building public opinion in favor of social change.

At present the media appears deeply divided. There is no collective effort from the media
fraternity to create a conducive social environment for transition to socialism. In a divided society
represented by different political polarities, moving towards socialism, as envisioned by the constitution,
requires concerted mediatization of the ideals of socialism which is conspicuously lacking. Unless and
until media driven advocacy for socialism is not met by related reform from the state focusing on
measures ending inequality, ensuring democratic rights and inclusion, the vision of socialist

transformation may remain an unfulfilled dream.
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