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Abstract
This paper aims to investigate the determinants that affect the buying of life insurance in Kapilvastu district of
Nepal. Primary data have been collected through structured questionnaire out of 384 life insurance policy holders
resident of Kapilvastu district of Nepal. Sample was selected by purposive sampling method. The study concludes
that life insurance demand in terms of premium paid is significantly associate with gender, level of education,
occupation, economic class, family size and monthly income of respondents whereas life insurance demand is not
significantly associated with age, religion and marital status. The study further suggests to the life insurance
companies to emphasize selling of life insurance policies to the people having more income, more family
members, and educated people.

Keywords: life insurance demand, socio-demographic determinants, Kapilvastu district
1. Introduction
1.1 General Background
Insurance is a not a new concept since its development is deep rooted with the development human being. The
first life insurance company was started in 1908 by the Canadian, called the Great Eastern Life Assurance
Company Limited (Chua & Lim, 2000). Exceptional clauses such as suicide clause that renders the policy null
and void in case the policyholder commits suicide during the period of operation of the contract are enshrined in
the agreement. Any falsification by the buyer on the application is also a ground for nullification. The face value
of the policy is usually the amount paid when the policy matures, even though contracts may offer bigger or
smaller sums. There is no obligation on Life insurance companies in the underwriting process or providing life
insurance coverage for anyone. Payment of accumulated cash value of life policies is made as a lump sum or on
monthly instalment basis and when the company is able to confirm death of the insured, claims are then paid
(Mahdzan & Victorian, 2013).
Risk and uncertainty are inevitable in life. Calamities of one kind or the other have befallen man since creation.
Thus, we can say, human life is inherently risky so as the society we live in. But the life can be easily collapsed
through unexpected demise, sickness or disabilities caused by accidents. Even if such misfortunes may not occur,
death is sure to come though none knows when, where, how and at what timing it would come in human life.
No one is economically active for his/her entire life. So, s/he may want to save some money for the upcoming
days. The situation becomes even worst when it is the demise or (physical) damage of the breadwinner of the
family. This may not only create emotional pain but also brings economic imbalance to the lives of dependent
members. Therefore, life insurance works as a medium to transfer this uncertain situation to certain one and
provide financial assistance to the insured if s/he is alive till maturity of policy and financial protection to insured's
dependent family if s/he dies or get badly injured before policy expires. Life insurance is a protection against
financial loss arising on the happening of an unexpected event to the breadwinner of the family (Sarkodie & Yusif,
2015).
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In another way, life insurance as a business is an arrangement that redistributes the cost of unexpected losses, that
is, the collection of a small premium payment from all exposed and distribution to those suffering losses. Thus, it
is a contractual arrangement of risk transfer whereby one party agrees to compensate another party for contingent
losses and misfortunes (Agarwal, 2017). Life insurance is different from general insurance in the sense that the
subject matter of insurance is life of human being. This insurance provides protection to the family at the
premature death. People; especially the policy-holders or insured are the main party of insurance. So, the insurers
should give due importance to the policy- holders while discharging their services (Gurung, 2016). With the
growing awareness among the people about insurance, various services provided by the companies and
availability of insurance facilities across the globe, the insurance sector is emerging very rapidly and there is a
need to identify the main factors that affect the customer's demand for life insurance. Insurance industry plays
important role for development of both developed and developing economies (Ofoghi & Farsangi, 2013).The most
common motive for the demand for life insurance product is safeguarding the economic interest of the insured
when he/she dies. The accumulated cash value is used to cover funeral and other expenses. It is also invested to
offer return in replacement of the lost earnings (Hakansson, 1969), therefore the breadwinner in the family
purchase the life insurance for the better future of his family members.
Developing countries are not only consumers but also suppliers of insurance services. The life insurance sector is
small in many developing countries because life insurance may be considered irrelevant or inappropriate for
ideological, cultural, or religious reasons, or because economic security is provided through the family (Outreville,
1996).Therefore the demand of life insurance is determined by ideological, cultural, religious and economic
factors in developing countries.
Various endeavors to promote the life insurance industry may be undertaken from either the demand or supply
side of the market. From the demand side, increased financial literacy may increase society’s awareness regarding
the benefits of life insurance. From the supply side, increased understanding of consumers’ motivations of
purchasing life insurance would improve financial services’ marketing efforts of increasing life insurance
penetration. Despite numerous researches on the issue of life insurance, there are still gaps in the body of
knowledge especially in terms of understanding the association between socio-demographic variables of
respondents and life insurance demand. This issue is explored in the context of Kapilvastu district where the
underlying association between socio-demographic variables of respondents and life insurance demand is
investigated.
The main objective of the study is to find out socio demographic determinants that affect the life insurance
demand. Rest of the paper is divided in four sections. Second section related to literature review followed by
methodology and results and discussion. Final section concludes with major findings and conclusions.

2. Literature Review
Demand for life insurance has usually been explained through the life cycle model (Yaari, 1965) where households
or individuals maximize their expected utility of lifetime consumption. It was posited that the demand for life
insurance is a function of wealth, expected income over a person's lifetime, interest rates, the cost of life insurance
policies and the assumed subjective discount on current over future consumption. According to the Yaari's
lifecycle model, an individual having unpredicted life expectancy buys life insurance to boost his/her anticipated
utility. Therefore, the demand for life insurance is attributed to a person's desire to bequeath funds for the
dependents and provide income for retirement.
Modern empirical research that have investigated the consumption of life insurance demand is based on theoretical
work of (Yaari, 1965), (Modigliani & Ando, 1963), (Friedman, 1957) and many other theoretical framework and
have represented the upgraded version for the investigation of factors of life insurance demand. Mahdzan and
Victorian (2013) found that demographic factors and saving motives have a significant impact on the life insurance
demand whereas financial literacy has insignificant impact in determining life insurance demand. Redzuan (2014)
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asserted that the level of income, number of dependents and level of education are significant determinants of life
insurance demand. Similarly, Hammond, Houston and Melander (1967) found that income, marital status, family
size and education positively influence insurance purchase. Ganfoldi and Miners (1996) found that income, age,
education, homeownership and family size have impact on consumption of life insurance.
Celik and Kayali (2009) found that income is positively related with life insurance demand whereas education
level and inflation affect life insurance consumption in negative way. Sarkodie and Yusif (2015) concluded that
higher education positively influences the odds of taking life insurance. Moreover, the empirical studies revealed
that different researchers found different factors that determine the demand for life insurance. Redzuan (2014)
found that the level of income, number of dependents and level of education are significant determinants of life
insurance demand. Mahdzan and Victorian (2013) found that demographic factors and saving motives have a
significant impact on life insurance demand whereas financial literacy has insignificant impact on life insurance
demand.
Ganfoldi and Miners (1996) studied the relationship between macroeconomic functions and the general outlook
of life insurance in the US in the year 1984.Income was found to be the most important bellwether of life insurance
consumption. Age, education, home ownership and family size were also found to have impact on consumption
of life insurance.
Yakob and Zaidi (2000) evaluated the life insurance demand for a period of twenty-six years beginning 1971
through to 1997; using the quantity of policies an individual has a dependent variable and a number of
macroeconomic indicators as independent variables. The findings showed a direct relation between income and
life insurance demand whereas statistically positive relationship existed between inflation and the consumption of
life insurance.
Beck and Webb (2003) investigated the causes of disparities in life insurance demand from the period of 19612000. The study used the variable of consumption, economic demographic and institutional factors. The findings
indicated nations that have larger per capita income, relatively steady financial segment development as well as
lesser inflation utilizes more life insurance products. Again life insurance demand was revealed as having direct
relationships with individual savings along with interest rate. Demographic variables such as education, life
expectancy, young and old dependency ratio had no strong effect on life insurance demand.
Furthermore, Celik and Kayali (2009) investigated the determinants of demand for life insurance on cross section
of 31 European countries. The authors found that income is the most important variable which affects consumption
of life insurance.
Sarkodie and Yusuf (2015) used logistic regression modelling technique and relied their study purely on cross
sectional and primary data collected from 256 inhabitants chosen through simple random sampling from the
Ayeduase-Kumasi community at Ghana. The findings of this article indicate that life insurance demand increases
if people have better perception about insurance firms. Age had a negative relationship with the odds of taking
life insurance while number of dependents had positive relationship with the odd of taking life insurance.
Ondruska, Pastorakova and Brokesova (2016) identified that demographic indicators such as age, education and
economic indicators savings and employment status are the most robust predictors of the life insurance
consumption in Slovak Republic. Suneja and Sharma (2009) found five factors namely promotional activities,
image of company, customer convenience, financial and non-financial facilities and premium and procedural
formalities that determine the customer's demand for life insurance policies.
Theil (2011) analysed the demographic variables and the appraisal of insurance with a case analysis, pertaining
to assistance products. A consumer survey was conducted to find the demographic characteristics and the related
assistance products. It also analysed the consumer's judgment towards new class of insurance products. The study
revealed that variables used in the survey are different and there is a weak relationship between consumer's
judgment and class of products. As demographic variables are not performing as expected it seems advisable to
focus on alternative factors.
In this paper the following hypothesis has been set:
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H0: There is no any association between socio-demographic variables of the respondents and life insurance
demand.
3. Methodology
3.1 Population and sample: The population for this study is comprised of life insurance policyholders in
Kapilvastu district. Kapilvastu district lies in mid southern part of Nepal and is one of the districts of Province no.
5 of Nepal. The district has six municipalities and four rural municipalities, has population almost 0.6 million
population (Central Bureau of Statistics, 2011). The total number of policyholders of Kapilvastu district is difficult
to find out so that it is assumed that the population of the study is infinite. According to Krejice and Morgan
(1970) 384 samples have been determined and selected using the purposive sampling technique.
3.2 Tools for Data Collection and analysis: Structured questionnaire was used to collect the primary data. The
questionnaire consists of two sections: first section investigates demographic information such as gender, age
group, education level, main occupation, permanent residency, marital status, economic class and approximate
monthly income of the respondents whereas second section includes the questions that explore the different
aspects of life insurance. Questionnaire was pre-tested, revised and administered in the field.
The primary data obtained in quantitative form are analysed using the descriptive and inferential statistic.
3.3 Conceptual Framework: The conceptual framework of the study designed as follows. The study tries to
explore the association between independent variables like gender, age group, education level, main occupation,
permanent residency, marital status, economic class and approximate monthly income of the respondents and
dependent variable i.e. annual premium amount paid for the life insurance.
Figure 1: Conceptual Framework

Independent variables
Gender
Age group
Level of education
Marital status
Religion
Occupation
Economic class
No. of dependents
Monthly income

Dependent variable

Life insurance demand

4. Result and Discussion
4.1. Life Insurance Demand and Demographic Characteristics of Respondents
The association between gender, age group, level of education, marital status, religion, occupation, and annual
income and life insurance demand in terms of premium has been presented in cross tables. The association
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between gender and demand also has been tested using the chi square test and the value has been presented in
table 1 to 9. Gender and life insurance demand (annual premium in Rs.) has been exhibited in table 1.
Table1: Gender and life insurance demand
Premium (Rs.)
Gender

Total

Below
10,000

10,00014,999

15,00019,999

20,00024,999

25,000 and
above

Male

39

41

29

34

137

280

73%

Female

22

27

14

8

33

104

27%

Total

61

68

43

42

170

384

p value of chi square test: 0.005
Table 1 shows that majority of the respondents are male paying the annual premium above Rs. 25,000 every year.
The table also shows that there is association between gender and life insurance demand because p-value is 0.005
which is less than 0.05.The result can also be interpreted as the demand of life insurance is associated with the
gender of respondents because in country like ours the breadwinner of the family is mostly male so their demand
for life insurance is higher than female.
Table 2 exhibits association between the premium paid and age group of the respondents.
Table 2: Age and life insurance demand
Premium (Rs.)
Age group (years)

Below
10,000

10,00014,999

15,00019999

20,00024,999

25,000 and
above

Total

Below 25

14

16

11

6

32

79 (21%)

25-29

17

12

7

17

42

95 (25%)

30-34

17

11

7

6

33

74 (19%)

35-39

7

18

7

5

28

65 (17%)

40 and above

6

11

11

8

35

71 (18%)

61

68

43

42

170

384 (100%)

(16%)

(18%)

(11%)

(11%)

(44%)

100%

Total

p value of chi square test: 0.138
Table 2 explains that highest number of respondents (25%) belongs to age group 25-29 and highest number of
respondents (44%) pay premium Rs. 25,000 and above. The table also shows that there is no association between
age group and life insurance demand because p-value is 0.138 which is greater than 0.05 which concludes that
age does not matter for the amount of premium to pay for insurance.
The association between insurance premium and level of education has been shown in table 3.
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Table 3: Level of education and life insurance demand
Premium (Rs.)

Level of education

Below
10,000

10,00014,999

15,00019,999

20,00024,999

25,000 and
above

Primary

38

40

18

12

45

153

-40%

Secondary

15

16

12

19

50

112

-29%

Higher Secondary

5

6

5

3

38

57

-15%

Bachelor

2

5

5

7

30

49

-13%

Masters

1

1

3

1

7

13

-3%

Total

61

68

43

42

170

384

-16%

-18%

-11%

-11%

-44%

-100%

Total

p value of chi square test: 0.001
Table 3 illustrates that highest number (40%) of the respondent's educational level is primary which shows most
of the insurance clients have basic education. The association between level of education and premium in range
has been found significant since the p-value is less than 0.05. The study concludes that education of respondents
and amount of premium has association.
Similarly, the association between marital status and insurance premium has been presented in table 4.
Table 4: Marital status and life insurance demand
Marital
status

Premium (Rs.)

Total

Below
10,000

10,00014,999

15,000-19,999

20,00024,999

25,000 and above

Married

49

57

28

32

133

288

75%

Unmarried

11

9

11

10

33

74

19%

Widow

1

2

3

0

5

22

6%

Total

61

68

43

42

170

384

100%

p value of chi square test: 0.17
Table 4 presents that married respondent's demand for life insurance is higher (75%) than unmarried (19%) and
least are widow (6%) respondents. The p-value of chi square test is 0.17 which is greater than 0.05 indicates that
the association between marital status and life insurance demand is not significant.
The association between religion and premium amount has been presented in table 5.
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Table 5: Religion and life insurance demand
Premium (Rs.)
Religion

Total

Below 10,000

10,00014,999

15,00020,000

20,00124,999

25,000 and
above

Hindu

59

55

32

39

142

327 (85%)

Muslim

2

13

11

3

28

57 (15%)

Total

61

68

43

42

170

384

p value of chi square test: 0.08
Table 5 exhibits that more than four fifth respondents (85%) follows Hinduism. The p value of the test shows that
there is no association between religion and life insurance demand because p-value is 0.080 which is greater than
0.05.
The cross tabulation between occupation and range of insurance premium paid has been presented in Table 6.
Table 6: Occupation and Life insurance demand
Occupation

Premium (Rs.)
Total

Below
10,000

10,00014,999

15,00019,999

20,00024,999

25,000 and above

Agriculture

52

47

21

11

53

184

48%

Business

5

9

10

16

44

84

22%

Govt. Job

1

1

3

4

22

31

8%

Private Job

3

5

4

4

30

46

12%

Developmental
Organisation

0

2

1

2

6

11

3%

Other

0

4

4

5

15

28

7%

Total

61

68

43

42

170

384

p value of chi square test: 0.001
Out of 384 respondents, almost fifty percent (48%) respondents engaged in agriculture, followed by business,
private job, government job, other jobs and jobs in developmental organisation. It has been found that there is
association between occupation and premium paid for life insurance as the p value is 0.001 which is less than
0.05. The finding concludes that jobholders pay more premium than agriculture-based policyholders.
Economic class of family and life insurance premium has been presented in cross table 7.
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Table 7: Economic class and life insurance demand
Economic
class

Premium (Rs.)
Below
10,000

High

10,00014999

15,000-19999

20,00024999

Total

25,000 and
above

0

2

3

1

45

51

13%

Average

15

24

29

32

98

198

52%

Low

46

42

11

9

27

135

35%

Total

61

68

43

42

170

384

100%

p value of chi square test: 0.001
Table 7 shows that majority of the respondents belong to average economic class followed by low and high
economic class respectively. The table also shows that there is association between economic class and life
insurance demand because p-value is 0.001 which is less than 0.05. The association between the number of
dependent family and amount of premium paid has been exhibited in table 8.
Table 8: Number of dependent family members and life insurance demand
Dependent
family members

Premium (Rs.)
Below
10,000

10,00014999

Total

15,000-19999

20,000-24999

25,000 and
above

One

8

11

12

4

14

49

13%

Two

7

7

3

7

12

36

9%

Three

18

12

6

8

26

70

18%

Four

18

15

10

12

37

92

24%

Five

6

19

9

6

34

74

19%

Six and above

4

4

3

5

47

63

16%

61

68

43

42

170

384

Total

p value of chi square test: 0.001
Table 8 exhibits that almost one fourth (24%) of the respondents had four dependents in their family followed by
five, three, six or above, zero and two dependents respectively. The p value of chi square testis less than 5% (i.e.
0.001) shows that there is association between number of dependents and life insurance demand because p-value
is which is less than 0.05. The association between the monthly income and demand of life insurance (premium)
has been illustrated in table 9.
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Table 9: Monthly income and life insurance demand
Monthly income (in Rs)

Premium (Rs.)

Total

Below
10,000

10,00014999

15,00019999

20,00024999

25,000 and
above

Below 20,000

46

39

9

6

16

116

30%

20,000-29,999

10

22

13

16

58

119

31%

30,000-39,999

1

4

14

10

20

49

13%

40,000-49,999

3

1

5

7

35

51

13%

50,000 and above

1

2

2

3

41

49

13%

Total

61

68

43

42

170

384

p value of chi square test: 0.001

Table 9 shows that highest number of respondents earned monthly income between Rs. 20,000-29,999. The p
value of chi square test is 0.001 which means there is significant association between the income and premium
paid. This result implied that those who have higher earnings demanded higher amount of life insurance.
The study concludes that life insurance demand in terms of premium paid is significantly associate with gender,
level of education, occupation, economic class, family size and monthly income of respondents whereas life
insurance demand is not significantly associated with age, religion and marital status.

5. Conclusions
The study analysed the association between socio-demographic determinants and demand for life insurance in
Kapilvastu district. The study includes socio-demographic variables such as gender, age group, level of education,
marital status, religion, occupation, economic class, number of dependents (family size) and approximate monthly
income and their association with life insurance demand. The findings revealed that gender, level of education,
occupation, economic classes, number of dependents and monthly income have association with life insurance
demand. Gender has positive relationship with life insurance demand is found by Gandolfi and Miners (1996)
similar to the result of the researcher. Similarly, level of education and life insurance demand has
relationship(association) was found by (Truett & Truett, 1990).In the same regard life insurance has association
with occupation and family size (number of dependents) was found by (Hammond, Houston, & Melander, 1967).
Hakansson (1969) found relationship between life insurance demand and monthly income. Economic class and
life insurance demand has association is found by (Spencer & Heppen, 1969).

However, age group, marital status and religion have no any association with life insurance demand is found by
the researchers. Vince and Shotick (1994) also found no any association between age group and life insurance
demand. In the same way Anderson and Nevin (1975) found no relation between life insurance and marital status
. Outreville (1996) also found no any association between religion and life insurance demand. However, readers
should bear in mind that this research study has some limitations.

Jnawali, G & Jaiswal, A. ~ 52

Volume 2 Issue 2 Dec 2019 ISSN: 2565-4942(P), 2738-9693(O) https://doi.org/10.3126/njiss.v2i2.31828

References
(2012). Insurance Board. Kathmandu: Insurance Board.
Abel, A. B. (1988). The Implications of Insurance for the Efficacy of Fiscal Policy. NBER Working Paper, w.p
2517.
Adelman, S., & Dorfman, M. (2002). An analysis of the quality of internet life insurance advice. Risk Management
and Insurance Review, 5(2),135-154.
Agarwal, O. (2017). Banking and Insurance. Mumbai: Himalaya Publishing House Pvt. Ltd.
Anderson, D., & Nevin, J. R. (1975). Determinants of Young Marrieds' Life Insurance Purchasing. The Journal
of Risk and Insurance, 42-3,375-387.
(2017). Annual Report. Kathmandu: Insurance Board.
Asian Life Insurance Company Ltd. (2016/2017). 10th Annual Report. Asian Life Insurance Company Ltd.
Asian Life Insurance Company Ltd. (2073/074). 10th Annual Report. Asian Life Insurance Company Ltd.
Babbel, F. D. (1985). The price elasticity of demand for whole life insurance. The Journal of Finance, 40(1),225239.
Basaula, D. (2017). Customers Satisfaction towards Life Insurance Claim. Janapriya Journal of Interdisciplinary
Studies, 6(29-44).
Beck, T., & Webb, I. (2003). Economic, Demographic, and Institutional Determinants of Life Insurance
Consumption across Countries. The world bank economic review, 17(1),51-88.
Begam, A. A., & Nasardeen, S. M. (n.d.). Empirical Study on Factors Influencing Consumer Choice of Life
Products. Journal of Management and Science-JMS, 1-5.
Belsley, D. A., & Oldford, R. W. (1986). The general problem of ill-conditioning and its role in statistical analysis.
Comparative Statistical Data Analysis, 4,103-120.
Bernheim, B. D., Shleifer, A., & Summers, H. L. (1986). The strategic bequest motive. Journal of Labor
Economics, 93(6),1045-1076.
Bernoulli, D. (1954). Exposition of a New Theory on the Measurement of Risk. Econometrica, 22(1),23-36.
Browne, M. J., & Kim, K. (1993). An international analysis of life insurance demand. Journal of Risk and
Insurance, 60(4),616-634.
Bryant, W. K., & Zick, C. D. (2005). The economic organization of the household. Cambridge University Press.
Burnett, J. J., & Palmer, B. A. (1984). Examining life insurance ownership through demographic and
psychographic characteristics. Journal of Risk and Insurance, 51(3),453-467.
Campbell, R. (1980). The demand for life insurance:An application of the economics of uncertainty. The Journal
of Finance, 35(5),1155-1172.

53~Nepalese Journal of Insurance and Social Security

Volume 2 Issue 2 Dec 2019

ISSN: 2565-4942(P), 2738-9693(O)

https://doi.org/10.3126/njiss.v2i2.31828

Carson, J. M., & Dumm, R. E. (2012). A dynamic analysis of the demand for life insurance. Journal of Risk and
Insurance, 79(3),619-644.
Celik, S., & Kayali, M. M. (2009). Determinants of demand for life insurance in European countries. Problems
and Perspectives in Management, 7(3),32-37.
Chua, C. C., & Lim, G. (2000). A demand audit of the insurance market in Singapore. Managerial Auditing
Journal, 15(7),372-382.
Chui, A. C., & Kwok, C. C. (2008). National culture and life insurance consumption. Journl of International
Business Studies, 39(1),88-101.
Chui, A. C., & Kwok, C. C. (2008). National Culture and Life Insurance Consumption. Journal of International
Business Studies, 39(1),88-101.
Cooper, D. R., & Schindler, P. S. (2006). Business Research Methods. l : McGraw-Hil.
Crane, F. G. (1999). Insurance Principles and Practice. John Wiley & Sons Incorporated 2nd edition.
Delafrooz, N., & Paim, L. (2011). Determinants of saving behavior and financial problem among employees in
Malaysia. Australian Journal of Basic and Applied Sciences, 5(7),222-228.
Delong, J. B., Shleifer, A., Summers, L. H., & Waldmann, R. J. (1990). Positive feedback investment strategies
and destabilizing rational speculation. The Journal of Finance, 45(2),379-395.
Diacon, S., & Mahdzan, N. S. (2008). Protection Insurance and Financial Wellbeing. UK Financial Services
Research Forum.
Diamond, P. (1992). Organizing the Health Insurance Market. Econometrica, 60(6),1233-1254.
Dornbusch, R., Fischer, S., & Startz, R. (1994). Macroeconomics sixth edition. McGraw-Hill.
Economides, N. (1982). The Demand for Life Insurance: An Application of the Economics of Uncertainty: A
Comment. The Journal of Finance, 37(5).
Fischer, S. (1973). A life cycle model of life insurance purchases. International Economic Review, 14(1),132-152.
Fitzgerald, J. (1987). The effects of social security on life insurance demand by married couples. Journal of Risk
and Insurance, 54(1),86-99.
Fortune, P. (1973). A theory of optimal life insurance:Development and tests. The Journal of Finance, 28(3),587600.
Friedman, M. (1957). A theory of the consumption fonction. Priceton University Press.
Gamage, S. K., & Haq, I. u. (2016). Economic & demographic characterictics, social capital, and demand for life
insurance: evidence from central region of srilanka. Ecoforum.
Gandolfi, A. S., & Miners, L. (1996). Gender based differences in life insurance ownership. Journal of Risk and
Insurance, 63(4),683-693.
Ghimire, R. (2013). Performance Evaluation of Nepal Life and LIC : A Comparative Analysis of Earnings and
Profitability Indicators. Journal of Economics and Management.
Jnawali, G & Jaiswal, A. ~ 54

Volume 2 Issue 2 Dec 2019 ISSN: 2565-4942(P), 2738-9693(O) https://doi.org/10.3126/njiss.v2i2.31828

Ghimire, R. (2017). Perception of Uninsured Person towards the Life Insurance Policy. The Journal of
Management and Development Economics, 6(1),1-13.
Giesbert, L., & Steiner, S. (2011). Perceptions of (Micro)Insurance in Southern Ghana: The Role of Information
and Peer Effects. DIW Berlin Discussion Paper, 183.
Greene, M. R., & Trieschmann, J. S. (2005). Risk & insurance. Cincinnati, Ohio: South Western Publishing
Company .
Gurung, J. B. (2011). Insuance and its business in Nepal. The journal of Nepalese Business Studies, 70-79.
Gurung, J. B. (2012). Insuance and its business in Nepal. The journal of Nepalese Business Studies, 70-79.
Gurung, J. B. (2016). Insureds perception towards insurance services in Pokhara. The Journal of Business and
Hospitality, 1(1),23-36.
Gustina, & Abdullah, N. I. (2012). Analysis of Demand for Family Takaful and Life Insurance: A Comparative
Study in Malaysia. Journal of Islamic Economics, 8(4).
Hakansson, N. H. (1969). Optimal investment and consumption strategies under risk for a class of utility functions.
International Economic Review, 10(3),443-466.
Hammond, H. D., Houston, D. B., & Melander, E. R. (1967). Determinants of household life insurance premium
expenditures:An empirical investigation. Journal of Risk and Insurance, 34(3),397-408.
Headen, R. S., & Lee, J. F. (1974). Life insurance demand and household portfolio behavior. Journal of Risk and
Insurance, 41(4)685-698.
Hira, T. (1987). Money management practices influencing household asset ownership. Journal of Consiimer
Studies and Home Economics, 11(2),183-194.
Hofmann, A. (2009). Imperfect insurance markets:An economic analysis of externalities aind consumer diversity.
Journal of Risk and Insurance, 20,1-198.
Horioka, C. Y., Yamashita, K., Nishikawa, M., & Iwamoto, S. (2003). The Impact of bequest motives on the
saving behavior of the aged in Japan. Journal of Economic Literature, 6(5),1-45.
Hubbard, I. G., Skinner, J., & Zeldes, S. P. (1995). Precautionary saving and social insurance. 103(2),360-399:
Nationals Bureau of Economic Research.
Hwang, I. D. (2017). Behavioral Aspects of Household Portfolio Choice:Effects of Loss Aversion on Life
Insurance Uptake and Savings. Economic Research Institute, The Bank of Korea.
Hwang, T., & Gao, S. (2003). The Determinants of Demand for Life Insurance in an Emerging Economy—The
Case of China. Managerial Finance, 29(5/6):82-96.
Kakar, P., & Shukla, R. (2010). The determinants of demand for life insurance in an emerging economy-India.
The Journal of Applied Economic Research, 4(1),49-77.

55~Nepalese Journal of Insurance and Social Security

Volume 2 Issue 2 Dec 2019

ISSN: 2565-4942(P), 2738-9693(O)

https://doi.org/10.3126/njiss.v2i2.31828

Karni, E., & Zilcha, I. (1986). Risk aversion in the theory of life insurance:The Fisherian Model. The Journal of
Risk and Insurance, 53(4),606-620.
Kazarosian, M. (2006). Precautionary savings-A panel study. Review of Economics and Statistics, 79(2),241-247.
Kennickell, A., & Lusardi, A. (2004). Disentangling the importance of the precautionary saving motive.
Cambridge: National Bureau of Economic Research.
Kjosevski, J. (2012). The Determinants of Life Insurance Demand In Central and Southeastern Europe. 4(3),237:
International Journal of Economics and Finance.
Krejice, R. V., & Morgan, D. w. (1970). Determining sample size for research. Educational and Psychological
measurement, 30,607-610.
Lee, S., Park, M. H., & Montalto, C. P. (2000). The effect of family life cycle and financial management practices
and household saving patterns. International Journal of Human Ecology, 1(1)79-93.
Lewis, F. D. (1989). Dependents and the demand for life insurance. American Economic Review, 79(3),452-467.
Li, D., Moshirian, F., Nguyen, P., & Wee, T. (2007). The Demand for Life Insurance in OECD Countries. The
Journal of Risk and Insurance, 74(3),637-652.
Liebenberg, A. P., Carson, J. M., & Dumm, R. E. (2012). A dynamic analysis of the demand for life insurance.
Journal of Risk and Insurance, 79(3),619-644.
Loke, Y. J., & Goh, Y. Y. (2012). Purchase Decision of Life Insurance Policies among Malaysians. International
Journal of Social Science and Humanity, 2(5),415-420.
Luciano, E., Rossi, M., & Sansone, D. (2016). Financial inclusion and life insurance demand;Evidence from
Italian households. Center for Research on Pensions and Welfare Policies, 156/16.
Lusardi, A., Mitchell, O. S., & Curto, V. (2010). Financial Literacy among the Young. The Journal of Consumer
Affairs, 44(2),358-380.
Mahdzan, N. S., & Victorian, S. P. (2013). The Determinants of Life Insurance Demand: A Focus on Saving
Motives and Financial Literacy. Asian Social Science , 9(5),274.
Mankiw, N. G. (2008). Priciples of Economics. Cengage Learning Private Limited.
Mantis, G., & Farmer, R. N. (1968). Demand for life insurance. The Journal of Risk and Insurance, 35(3),247256.
Mathur, D., & Tripathi, A. (2014). Factors Influencing Customer’s Choice For Insurance Companies- A Study Of
Ajmer City. Journal of Business and Management, 16(2),35-43.
Mehr, R. I., Cammack, E., & Rose, T. (1985). Principles of Insurance. Illinois:Irwin: Homewood,8th edition.
Miller, M. A. (1985). Age-Related Reductions in Workers’s Life Insurance. Monthly Labor Review, 29-34.
Milton, F. (2008). Theory of the consumption function. Princeton University Press.
Mishra, M. N. (2004). Insurance Principles and Practice. New Delhi: S.Chand Limited.

Jnawali, G & Jaiswal, A. ~ 56

Volume 2 Issue 2 Dec 2019 ISSN: 2565-4942(P), 2738-9693(O) https://doi.org/10.3126/njiss.v2i2.31828

Modigliani, F., & Ando, A. (1963). The life cycle hypothesis of saving:Aggregate implications and tests. The
American Economic Review, 55-84.
Modigliani, F., & Ando, A. (1963). The life cycle hypothesis of saving:Aggregate implications and tests. The
American Economic Review, 53(1),55-84.
Modigliani, F., & Brumberg, R. (1954). Utility analysis and the consumption function:An interpretation of cross
section data. New Bruwnswick,NJ:Rutgers University Press.
Mossin, J. (1968). Aspects of rational insurance purchasing. Journal of Political Economy, 76(4),553-568.
Namasivayam, N., Ganesan, S., & Rajendran, s. (2006). Socio economic factors influencing the decision in
takinng life insurance policies. Insurance Chronicle, 6(8),65-70.
Nepal Government. (1992). Insurance Act. Retrieved from http://bsib.org.np/
Nepal, R. K. (2012). The Insurance Market in Nepal. Arcada. International Business .
Nguyen, P., Li, D. H., Moshirian, F., & Wee, T. (2007). The demand for life insurance in OECD countries. Journal
of Risk and Management, 74(3),637-652.
Nunnally, J. C. (1978). Psychometric Theory. New York: Mc Graw-Hill.
Ofoghi, R., & Farsangi, H. R. (2013). The effect of insurance knowledge on the insurance demand. Technical
Journal of Engineering and Applied Sciences, 3(23),3356-3364.
Ondruska, T., Pastorakova, E., & Brokesova, Z. (2016). Personal, Demographic and Economic Determinants of
the Life Insurance Consumption. AP16Thai Conference (pp. 10(5),1-14). Bangkok-Thailand: Sixth AsiaPacific Conference on Global Business, Economics, Finance and Social Sciences.
Outreville. (1990). The economic significance of insurance markets in developing countries. Journal of Risk and
Insurance, 57(3),487-498.
Outreville. (1996). Life Insurance in Developing Countries. Journal of Risk and Insurance, 63(2),263-278.
Pant, P. R. (2011). Essentials of Business Research Methods. Kathmandu: Buddha Academic Publishers and
Distribution.
Pauly, M. V., Withers, K. H., Viswanathan, K. S., Lemaire, J., Hershey, J. C., Armstrong, K., & Asch, D. A.
(2003). Price Elasticity of Demand for Term Life Insurance and Adverse Selection. National Bureau of
Economic Research.
Pradhanga, N., Shrestha, K. K., & Dee, J. (2009). Sustaining Indigenour Heritage. Sydney.
Raza, A., Farhan, M., & Akram, M. (2011). A Comparison of Financial Performance in Investment Banking
Sector in Pakistan. International Journal of Business and Social Science, 2(9),72-81.
Razak, M. I., & Kasim, S. H. (2014). An Overview of Demand for Life Insurance in Malaysia. International
Journal of Humanities and Social Science, 4(4),244-250.

57~Nepalese Journal of Insurance and Social Security

Volume 2 Issue 2 Dec 2019

ISSN: 2565-4942(P), 2738-9693(O)

https://doi.org/10.3126/njiss.v2i2.31828

Redzuan, H. (2014). Analysis of the demand for life insurance and family takaful. Proceedings of the Australian
Academy of Business and Social Sciences Conference, 5(4),1-16.
Redzuan, H., Rahman, Z. A., & Aidid, S. H. (2009). Economic Determinants of Family Takaful Consumption:
Evidence From Malaysia. International Review of Business Research Papers, 5(5),193-211.
Rejda, G. E. (2003). Principle of Risk Management & Insurance. Harier Collins Publishers incorporated.
Sahu, P., Jaiswal, G., & Pandey, V. K. (2009). A study of buying behaviour of consumers towards life insurance
policies. Journal of Management and Research, 3(3),1-10.
Sarkodie, E. E. (2015). Determinants of Life Insurance Demand, Consumer Perspective - A Case Study of
Ayeduase-Kumasi Community, Ghana. Journal of Business and Economics, 6(3),170-174.
Sarkodie, E. E., & Yusif, H. M. (2015). Determinants of Life Insurance Demand, Consumer Perspective - A Case
Study of Ayeduase-Kumasi Community, Ghana. Business and Economics Journal.
Satrovic, E., & Muslija, A. (2018). Economic and demographic determinants of the demand for life insurance:
multivariate analysis. Journal of Management and Economics Research.
Saunders, M., Saunders, M. N., Lewis, P., & Thornhill, A. (2015). Research Methods for Business Students.
Pearson.
Schlag, C. H. (2003). Determinants of demand for life insurance products –Theoretical concepts and empirical
evidence. Swiss Re Economic Research and Consulting, 50(60),8-9.
Sethi, J., & Bhatia, N. (2012). Elements of Banking and Insurance. [S.I.]: Prentice-Hall of India.
Sharma, S. (2017, June 15). Insurance Sector Towards Golden Days. Retrieved from www.newbusinessage.com:
http://www.newbusinessage.com/MagazineArticles/view/1818
Singh, H. B. (2009). Banking and insurance. Kathmandu: Asia Publications Limited.
Sogunro, A. B., & Abiola, B. (2014). Measuring Customer Satisfaction on Life Insurance Products Case Study:
Lagos State, Nigeria. International Journal of Management and Business Research, 4(2),73-80.
Spencer, R. W., & Heppen, M. J. (1969). Impact of Changing Economic Conditions on Life Insurance Companies.
The Federal Reserve Bank of St. Lousis Bank, 9.
Suneja, A., & Sharma, K. (2009). Factors Influencing Choice of A Life Insurance Company. Journal of
Management & Research, 7(1),44-56.
Szpiro, G. G., & Outreville, F. J. (1988). Relative risk aversion around the world. Journal of Banking and Finance,
6(1),127-129.
Theil, M. (2011). Demographic variable and the appraisal of insurance:The case of assistance products. Journal
of Risk Management and Insurance, 6,16-25.
Truett, D., & Truett, L. (1990). The demand for life insurance in Mexico and the United States:A comparative
study. Journsal of Risk and Insurance, 57(2),321-328.

Jnawali, G & Jaiswal, A. ~ 58

Volume 2 Issue 2 Dec 2019 ISSN: 2565-4942(P), 2738-9693(O) https://doi.org/10.3126/njiss.v2i2.31828

Tversky, A., & Kahneman, D. (1992). Advances in Prospect Theory:Cumulative Representation of Uncertainty.
Journal of Risk and Uncertainty, 5(4),297=323.
Vaidya, S. (1999). Financial market and institutions. Kathmandu: Taleju Prakashan.
Vaidya, S. (2056). Financial market and institutions. Kathmandu: Taleju Prakashan.
Vate, M., & Dror, D. M. (2002). To insure or not to insure?Reflections on the limits of insurability. Social
Reinsurance:A New Approach to Sustainable Community Health Financing, 6,125-152.
Vince, S. E., & Shotick, J. A. (1994). The Effects of Household Characteristics on Demand for Insurance: A Tobit
Analysis. The Journal of Risk and Insurance, 492–502.
Warneryd, K. E. (1999). The Psychology of Saving: A Study on Economic Psychology. Edward Elgar Pub.
Yaari, M. E. (1965). Uncertain lifetime,life insurance and the theory of the consumer. The Review of Economic
Studies, 32(2),137-150.
Yadav, B., & Tiwari, A. (2012). A study on factors affecting customers investment towards life insurance policies.
International Journal of Marketing, Financial Services & Management Research, 1(7),106-123.
Yakob, R. B., & Zaidi, D. (2000). The prospects of the life insurance industry in 21st century. Northern
Management Review, 1(2),69-79.
Yakob, R., & Zaidi, I. (2000). The prospect of life insurance industry of the 21st century. North Management
Review, 1(2),69-79.
Zelizer, V. A. (1979). Moral and markets:The development of life insurance in the United States. New York:
Columbia University Press.
Zelizer, V. A. (1979). Morals and Markets:The Development of Life Insurance in the United States. New York:
Columbia University Press.
Zietz, E. N. (2003). An examination of the demand for life insurance. Risk Management and Insurance Review,
6(2),159-191.

59~Nepalese Journal of Insurance and Social Security

