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Abstract 
Background: Street vending, like other informal activities, contributes to employment 
generation. For many people, it is a source of income and thus has a poverty implication 
for street vendors. 
Objective: The major objective of this study is to analyze street vending, income 
generation and poverty implication in the Kathmandu Valley, Nepal. The specific 
objectives are: to measure the net business income of street vendors, to determine 
factors influencing street vendors’ net business income and to analyze the poverty 
implication of street vending in the Kathmandu Valley.
Methods: The study was based on the analytical approach, where the net business 
income of street vendors was measured, factors influencing net business income of street 
vendors were determined and the potential role of street vending on poverty reduction 
in Kathmandu Valley was analyzed. Factors influencing net business income of street 
vendors were identified by applying regression analysis. For this, cross-sectional data 
were collected from randomly selected 450 street vendors of five locations of the 
Kathmandu Valley, i.e. Balaju, Lagankhel, Kalanki, Ratnapark and Suryabinayak. 
Data were collected using a structured questionnaire. The poverty implication of street 
vending was analyzed by using the consumption approach, where measurement was 
done about whether consumption of street vendors, which was covered by their net 
business income, was above the poverty line of the Kathmandu Valley. 
Results: Average monthly net business income of street vendors was Rs 22,500. 
Educational level, experience, sales and working hours per day were the factors 
influencing net business income of street vendors. 54% of street vendors were found 
to have consumption above the poverty line which was covered by their net business 
income. Furthermore, it was found that if respondents were not involved in street 
vending; only 42% of respondents could have consumption above the poverty line 
which could be covered by their income from other jobs/professions.
Conclusions: The study concludes that majority of people, who do street vending in 
the Kathmandu Valley, come from low income family background. Street vending 
plays an important role to provide employment to the people belonging to socially and 
economically marginalized groups of the society. However, at the same time, street 
vending also creates problems like overcrowding on the roadsides, environmental 
pollution due to the generation of waste during street vending, and so on.  So, the focus 
should be on shifting street vendors to the formal sectors in the long-term.
Implications: As street vending is a source of income for thousands of socially and 
economically mariginalized groups and has poverty implications, it should not be 
viewed just as a problem of the street. If it is managed properly, it contributes to the 
livelihood of thousands of people and provides goods and services at a cheaper price to 
low-income consumers.
Keywords: Street vending, Net business income, Kathmandu Valley, Poverty
Paper Type: Research paper
JEL Classifications: J47, O12, O17Open Access

https://orcid.org/0000-0002-0846-5465
https://orcid.org/0000-0002-7399-7062


Bhattarai & Pathak: Street Vending, Income Generation and Poverty Implication: The Case of the Kathmandu Valley, Nepal

QJMSS (2020)DOI 10.3126/qjmss.v2i2.33269 195

Introduction
In many developing and least developed countries like Nepal, a significant portion of employed people 
are involving in the informal sector (Central Bureau of Statistics [CBS], 2008). Street vending is 
the most visible expression of the informal sector (Onodugo et al., 2016). According to the official 
statistics of African, Asian, and Latin American cities, street vendors make up between 2 to 24 percent 
of total urban informal employment (Roever, 2014). Street vendors are an important part of the urban 
economy throughout the world, offering easy access to many goods and services to the consumers 
in public places (Women in Informal Employment: Globalizing and Organizing [WIEGO], 2014). 
Studies show that when street vendors are allowed to conduct their trade, it has a positive effect on 
poverty reduction, employment generation, entrepreneurship, social mobility, peace and order, and 
democratization of resources between men and women (Kusakabe, 2006). Street vending involves 
selling cheap goods on the sidewalk to large street restaurants that employ a dozen people (Batreau & 
Bonnet, 2016; Bhowmik, 2005; Brata, 2008). 
In Nepal, street vendors sell many goods, like fresh vegetables, prepared foods, consumer electronics, 
clothes, cosmetics, building materials, utensils, etc., which many consumers, especially low-income 
consumers, prefer over retail outlets and shopping malls as street vendors provide goods at a relatively 
inexpensive price. So, street vending has a dual role in Nepalese urban areas: providing employment 
opportunities to many urban low-income unemployed people as well as migrated people from rural 
areas and providing goods at a relatively cheaper price to many, mainly, low-income consumers. With 
the increasing urbanization in Nepal, street vending is also increasing in all urban areas including the 
Kathmandu Valley. Street vendors can be seen in almost all parts of the city areas of the Kathmandu 
Valley. Low entry barriers, flexible working time, inadequate opportunities to work in the formal sector, 
failure on other businesses, lack of adequate skill to work in the formal sector and disability are the 
major factors behind engaging people in street vending. 
Studies suggest that street vendors encounter excessive policing (Anjaria, 2006; Bhowmik, 2005; 
Cross, 2000; Devlin, 2011; Yatmo, 2014; Batreau & Bonnet, 2016). Street vendors are running their 
businesses in a vulnerable situation in the Kathmandu Valley, like lack of institutional credit facility, 
harassment from police, the problem of damaging goods by vehicles and pedestrians, paying money to 
police to avoid harassment, paying money to local gangs and giving donations to the sister organizations 
of different political parties.
Least developed countries, like Nepal, are facing problems of massive unemployment. Unemployment 
is one of the reasons behind poverty. One of the macroeconomic policy objectives of the government 
of Nepal is to reduce poverty (National Planning Commission [NPC], 2019). For this, the income of the 
people should increase, which is possible by generating employment opportunities or encouraging self-
employment. Street vending is one of the potential areas in the informal sector that may have poverty 
implications. In this context, this study has three objectives: to measures the net business income of 
street vendors, to determine factors influencing net business income of street vendors and to analyze 
the poverty implication of street vending in the Kathmandu Valley. 
Various studies are conducted, in different countries, on the issues of street vendors. Bernal-Torres et al. 
(2020) studied street vendors in Bogota, Colombia by employing a qualitative approach. Researchers 
interviewed 50 vendors having at least 2 years’ of experience in vending by applying a semi-structured 
interview. Study has found that respondents were involved in street vending due to a lack of employment 
opportunities in other sectors. It was the only source of income for the vendors. Even though there is 
no social prestige of street vendors in Bogota as they are viewed as nobody and are ignored, scorned 
and disqualified as people by the society, they had a positive vision regarding their work as something 
decent activity. Igudia (2019) explored the theories, determinants and policy options of street vendors 
in Lagos state, Nigeria by using the demand-side approach. Data were collected in a two-stage process: 



Bhattarai & Pathak: Street Vending, Income Generation and Poverty Implication: The Case of the Kathmandu Valley, Nepal

QJMSS (2020)DOI 10.3126/qjmss.v2i2.33269 196

first, by street-by-street survey; and second, by a purposeful selection of 600 respondents. Multinomial 
logistic regression was applied for the determination of factors underpinning demand for street vending. 
Researcher found that formal economy failures, social/redistributive explanations and financial gains 
are the factors determining the demand for street vending in Nigeria. Truong (2018) analyzed the role 
of street vending on poverty reduction in Hanoi, Vietnam. Study was conducted by taking a sample of 
67 street vendors. For this, a systematic stratified sampling technique was applied. The analysis was 
based on a qualitative approach, where semi-structured interviews were conducted with street vendors 
at four tourist sites of Hanoi. Both mobile and fixed street vendors were interviewed. Researcher found 
that major reasons behind street vending were low farm output, limited farmland, decline of non-farm 
job and family-related issues including death of a husband of female street vendors and burning down 
of their houses on fire. The most critical challenge faced by street vendors was the government’s ban on 
street vending on tourist sites, which reduced their incomes. Police officers were used to patrol tourist 
sites. However, such a ban was not working as vendors were ableto avoid the security team by learning 
about its patrol time. Researcher concludes, by giving different examples of respondents, that street 
vending increased the income of people above the international poverty line.
Martinez, Short, and Estrada (2017) analyzed experiences of street vendors in Cali, Colombia by taking 
a randomly selected sample of 527 street vendors. Compared with the rest of Cali’s working population, 
street vendors were found to be less educated, had worked longer hours, and were more likely than 
the general population to be disabled or from an indigenous backward society.  More than two-thirds 
of vendors were found to be heads of households, which shows that street vending is the central part 
of a household’s domestic economy. Study found a high level of satisfaction among the street vendors 
in Cali. 93% of street vendors were not interested to sell their business. Street vending was found to 
be operating alongside the stores and businesses of the formal sector. Thus, street vendors and formal 
stores were together providing retail opportunities for shoppers, differentiated by price and quality 
but collectively providing a complex retail space. Goods and services, as well as knowledge, were 
found to be shared and transmitted across formal and informal vendors. Street vendors were found to 
be purchasing goods from the formal economy. Thus, there was the economic linkage between street 
vendors and the formal economy. 
Mazhambe (2017) analyzed the contribution of street vending on living standard of street vendors 
in Harare, Zimbabwe. For this, a cross-sectional survey was conducted by taking a sample of 166 
street vendors. The result showed that 86.6% of street vendors depended entirely on street vending as 
their source of income. Furthermore, the major reasons behind street vending were lack of alternative 
employment opportunities, to ensure household food security, and to supplement the income from 
other activities. The study found that 45.36% of the respondents were involved in street vending for 
a period of more than six years, showing that street vending was a reliable source of income for the 
people. 69% of the respondents were found to have made a daily profit of less than $10. Similarly, 26% 
of the respondents were making daily profit in between $10 to $20 whereas 5% were making a daily 
profit of somewhere between $21 to $40. The study concludes that street vending has a contribution 
in improving the living standards of street vendors. Researcher suggests to assign particular areas as 
vending zones. 
Onodugo et al. (2016) analyzed street vending in Enugu city, Nigeria by applying qualitative survey 
method. Data were collected by administering two sets of questionnaires, one set for street vendors 
and another set for urban planners by employing the systematic random sampling technique. The study 
suggests that stopping street vendors from doing their business is not an effective way of managing 
street vending as it results in loss of jobs and means of livelihood of vendors. Similarly, it negatively 
affects the dependents of street vendors. Researchers suggest for the change in existing policy related to 
street vending in Enugu state. Roever and Skinner (2016) synthesized research and evidence on urban 
policies and local government practices concerning street vending. The study presents evidence on the 
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size, composition and contribution of street vending and reviews the literature on street vending as well 
as media coverage that reflect the extent of exclusionary policies and practices. Researchers conclude 
that street vending contributes not only to the self-employment of street vendors but also contributes 
in generating demand for a wide range of services provided by other informal workers, like transport 
workers, tea sellers, market porters, etc. as well as generates demand for services provided by the 
formal sector public and private actors, like transportation and formal shops and suppliers from whom 
they source their goods. 
Chauke, Munzhelele, and Maiwashe (2015) analyzed the factors influencing street sellers’ ability to 
generate income above the poverty line in the Vhembe district of South Africa. Data were collected 
from randomly selected 132 street vendors of four local municipalities of the Vhembe district by using 
a semi-structured questionnaire. The analysis was conducted using logistic regression. Researchers 
found that investment in stock purchases, monthly income, and profit had a positive impact on 
generating income above the poverty line whereas challenges faced by street vendors and business 
activity had a negative impact. 
The city dwellers, in the Kathmandu Valley, are much more concerned about negative aspects of street 
vending, like using the street pavement, creating traffic problems and throwing waste on public places. 
However, there are also positive implications of street vending to society, like generating employment 
opportunities and providing inexpensive goods and services to the low-income consumers. In such a 
situation, it is important to know its possible role in income generation and its poverty implication. 
Despite increasing street vending in the Kathmandu Valley (and in other parts of Nepal), the empirical 
studies on its poverty implication are either scanty or non-existent. The result of this study might be 
useful to the researcher as well as policymakers.
The remaining part of this paper consists of three sections. The second section provides methodology. 
This section describes the research design and sampling techniques employed, analytical model, 
questionnaire design, and data collection. The third section considers data analysis and results and the 
fourth section concludes.

Research Method
Research Design, Study Area, Sampling Method and Sample Size
This study employed an analytical approach, where the net business income of street vendors was 
measured, factors influencing net business income of street vendors were determined and the potential 
role of street vending on poverty reduction in the Kathmandu Valley was analyzed. For this, a survey 
was conducted, where 450 street vendors were interviewed. To collect data, a structured questionnaire 
was developed and this was administered in five locations of the Kathmandu Valley, namely Balaju, 
Lagankhel, Kalanki, Ratnapark and Suryabinayak. These locations were chosen because these are some 
of the locations where a significant number of street vendors do their businesses in the Kathmandu 
Valley. In each of Balaju and Lagankhel, 105 street vendors were interviewed whereas, in each of 
Kalanki, Ratnapark and Suryabinayak, 80 street vendors were interviewed. Thus, the study was mainly 
based on primary sources of data. However, depending upon the necessity of study, secondary sources 
of data, like reports published by government and private agencies and research articles were also used.
Interview of randomly selected street vendors was taken. As there was no sampling frame of street 
vendors, the enumerators went to each of the locations and interviewed each of every fourth street 
vendor that they met. In the situation of not accepting interviews by the selected 4th respondent, the 
immediate next respondent was approached. This method is expected to be helpful to ensure the random 
selection of interviewees in the study.



Bhattarai & Pathak: Street Vending, Income Generation and Poverty Implication: The Case of the Kathmandu Valley, Nepal

QJMSS (2020)DOI 10.3126/qjmss.v2i2.33269 198

Analytical Model
Various researchers have applied regression analysis on the studies related to street vending, where 
different variables were taken into consideration (Chauke et al, 2015; Kathuria & Raj, 2015). This 
study also employed regression analysis to model the relationship between explanatory variables (i.e. 
the educational level of respondents, working hours per day,experience of respondent, and sales per 
month), and net business income of street vendors in the Kathmandu Valley as shown in equation (1). 
lnNBI = α+ β1 Education + β2 Experience + β3 lnSales + β4 Working hours + u	 (1)              
Where, 	
NBI = Net business income per month, which is equal to TR-TC
TR is the total revenue per month whereas TC is the total cost per month
Education = Educational level of respondent, which was classified into five categories, i.e. no degree 
attained, secondary education, higher secondary education, bachelor degree, and master’s degree
Experience = Experience of the respondent in street vending measured in no. of years
Sales = Sales per month
Working hours = Working hours per day
u = Error term
α is the constant and β1, β2, β3 and β4 are the coefficients of explanatory variables
It should be noted that TC is a sum of accounting and implicit costs. Accounting cost is the payment 
made by street vendors to purchase the necessary goods and services which are later on used in street 
vending. It involves a total fixed cost (TFC) and total variable cost (TVC). On the other hand, the 
implicit cost is the street vendor’s opportunity cost of involvement in street vending, which is equal to 
the income that could be earned from the next best alternative to street vending. 
Thus, TC = TFC + TVC + Implicit Cost
Total fixed cost per month was computed by dividing the cost of fixed input by lifetime of input in 
terms of the month. Furthermore, TR is the income earned from street vending.

Survey and Questionnaire Design
Data were collected by using a structured questionnaire. Before preparing the questionnaire, a scoping 
survey was conducted. From the information obtained from the scoping survey, the draft questionnaire 
was prepared, which was pre-tested in a pilot survey of 15 street vendors of Balaju, Lagankhel, 
Kalanki, Ratnapark and Suryabinayak. On the basis of the result and the feedback of the pilot survey, 
the questionnaire was finalized, which was later administered to randomly selected 450 street vendors.
There were three sections in the questionnaire. The first section was ‘identification of respondent’, 
which contained the questions related to the name, contact number and the address of the respondent. 
The second section was ‘information regarding the business of street vendor’. This section contained 
questions related to mobile or fixed vending, the period of time they were involving in street vending 
per day and per week, last week’s expenditure on goods and services purchased for vending, last 
week’s household expenditure of respondent, and so on. The last section was ‘socio-economic and 
demographic information of respondent’. In this section, questions were related to age, educational 
attainment, marital status, household size and sex of the respondent. 

Data Collection
Data were collected between May 02- June 15, 2019. For this, two enumerators were hired and trained. 
Among these enumerators, one had already completed master’s degree in economics whereas another 
was writing a thesis of master’s degree in economics. The analytical model was estimated to identify 
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the factors influencing street vendors’ net business income. Data were analyzed by using the software 
package STATA 13.0.

Data Analysis and Result
Socio-economic and Demographic Features of Respondents
Among the respondents, 40.89% were male whereas 59.11%were female. Thus, most of the street 
vendors were female. The average age of the respondent was 44 years. The eldest street vendor was of 
84 years whereas the youngest was of 17 years. Among 450 respondents, 310 were found not to have 
any educational degree whereas 128 respondents had secondary education, 10 respondents had higher 
secondary education and 2 respondents had a bachelor’s degree. There were no respondents who had 
an educational degree above a bachelor’s level. Thus, 68.89% of the respondents had no educational 
degrees. The study suggests that mostly those people who had no formal education and hence had 
lower opportunities in alternative jobs in the formal sectors of the economy were found to be involved 
in street vending in the Kathmandu Valley. 
Most of the respondents were married (89.11%). Only 10.89% were unmarried. The average size of the 
households was 5. The largest household size was 11 whereas the smallest was 1. 
Table 1: Socio-economic and demographic features of respondents

Variable Respondents
Sex 
Male 184 (40.89%)
Female 266 (59.11%)
Age (Years)
Average age 44
Highest age 84 
Lowest age 17 
Educational Level
No degree attained 310 (68.89%)
Secondary education 128 (28.44%)
Higher secondary education 10 (2.22%)
Bachelor degree 2 (0.44%)
Marital Status
Married 401 (89.11%)
Unmarried 49 (10.89%)
Size of Household
Average size 5
Largest size 11
Smallest size 1
Monthly household expenditure (Rs) 
Maximum monthly expenditure 57,000
Minimum monthly expenditure 8,200
Average monthly expenditure 26,200



Bhattarai & Pathak: Street Vending, Income Generation and Poverty Implication: The Case of the Kathmandu Valley, Nepal

QJMSS (2020)DOI 10.3126/qjmss.v2i2.33269 200

Permanent place of residence
Kathmandu valley 18% 
Out of Kathmandu valley 82%

Source: Authors’ computation from survey data, 2019
The average monthly household expenditure was Rs 26,200. The highest monthly expenditure was 
Rs 57,000 whereas the lowest was Rs 8,200. Questions were asked to the respondents regarding their 
permanent place of residence. The study has found that most of the respondents (82%) were from out 
of the Kathmandu Valley. Only 18% were from the Valley.

Types of Street Vendors and Reasons behind Street Vending
Street vendors may be mobile or fixed. Some vendors may combine both fixed and mobile vending. 
However, this study has found only mobile and fixed vendors.  82%of the respondents were fixed 
vendors whereas 18% were mobile vendors. 
Figure 1: Fixed and mobile vendors

Source: Field survey, 2019
Question was asked about why they chose street vending.  The respondents gave various reasons for 
their choices. Lack of skills to work in formal sectors, lack of financial capital to make investments 
in other sectors, having sufficient income in street vending, being disabled, being a farmer, etc. were 
the reasons given by the respondents. Reasons given by the respondents, in their own words, were as 
follows:
	 It is easy to start street vending as it requires less amount of investment. I do not have sufficient 

financial capital to do other businesses.
	 Initially, I had started my profession through street vending but later on, I could not change the 

profession. I am involving in this profession as I am not able to get an alternative job.
	 It’s my seasonal business. I am involved in this business during the spring season but in the 

summer season I go to my village to be involved in agriculture.
	 I am not educated and thus I do not have the skills to work in the formal sector.
	 I am a farmer. I produce vegetables on my own land and bring them here to sell. I do not have 

any other occupation.
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	 In the past, I did other works (like a retail shop) but unfortunately it was not successful. Thus, 
street vending became the last alternative to me.

	 I have a good income in this occupation. So, I did not want to change it.
	 I am disabled so that I cannot get other jobs.

Types of Goods Sold by Street Vendors
A variety of goods and services were found to have sold by street vendors: food, fruits, clothes, 
cigarette, noodle, paan, chhurpi (a traditional cheese product, which is produced in Nepal), betel nut, 
shoes, second-hand shoes, bag, bottled water, ice-cream, carbonated water, lemonade, toothbrush, and 
so on. The services that some street vendors provided were watch and mobile repairing, shoe polishing, 
tailoring, and so on. These goods and services are classified into eight categories, namely clothes, 
consumer electronics, utensils, food, fruits, vegetables, service and other items. The category ‘other 
items’ included cigarette, chewing gum, wallet, bag, bottled water, carbonated water, etc. that are not 
included in the earlier seven categories. Figure 2 shows the percentage of street vendors selling these 
items.
Figure 2: Street vendors selling different items (percentage)

Source: Field survey, 2019

Time Spent on Street Vending
Venders were, on average, found to be working 8 hours per day. Similarly, vendors were working, on 
average, 6 days per week. At the maximum level, they were working 7 days per week whereas at the 
minimum level they were working 3 days per week. The study found that there was a wide range of 
variations in the experience of street vending. The vendors having the highest level of experience were 
working in this occupation for the last 40 years, whereas vendors having the lowest level of experience 
were working for the last one month. On average, street vendors had the experience of 15 years. This 
level of average experience of vendors suggests that street vending is a reliable occupation for them. If 
it was not reliable, vendors would not have such stability in their occupation. 

Level of Satisfaction in Street Vending
Question was asked to the street vendors regarding their level of satisfaction from their occupation. For 
this, three options regarding level of satisfaction were provided to the respondents, i.e. high, moderate 
and low. The study found that 19% had a high level of satisfaction. Similarly, 41% had moderate 
satisfaction whereas 40% had a low level of satisfaction. 
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Figure 3: Level of satisfaction in street vending

Source: Field survey, 2019
Those vendors who had a high level of satisfaction said that they have a good income from street 
vending. Respondents who had moderate satisfaction said that income from street vending is 
sufficient to manage household expenditure including health and education expenses of their children. 
Respondents showing a low level of satisfaction opined that there was a low level of income from their 
occupation and there is always conflict with municipality police during their business and the working 
environment is very poor in street vending. 

Net Business Income of Street Vendors
The net business income of vendors varied according to the items sold by them. The study found that 
the highest average net business income was of clothes sellers followed by vegetable sellers, fruits 
sellers, consumer electronics sellers, food sellers, utensils sellers, service sellers and sellers of other 
items. The minimum net business income was Rs 5,570 per month whereas the maximum net business 
income was Rs 51,560 per month. The average net business income was Rs 22,500 per month. Thus, 
there was a wide range of variation in the net business income of street vendors.
Table 2: Net business income of street vendors

Item Respondents (Percentage) The average net business income 
per month (Rs)

Clothes 21 26,290
Consumer electronics 4 18,243
Utensils 3 16,931
Food 12 17,200
Fruits 17 19,540
Vegetables 18 21,124
Service 9 13,527
Other Items 16 12,599

Source: Field survey, 2019
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The study analyzed the factors influencing the net business income of street vendors. For this, the 
analytical model (1) was estimated. The distribution of residuals was also checked by applying the 
Shapiro-Wilk W test. The p-value was 0.71523, which shows that we can accept the null hypothesis 
that residuals are normally distributed. Similarly, the heteroskedasticity of residuals was checked by 
applying the Breusch-Pagan test. The p-value was 0.9025, which shows that we can accept the null 
hypothesis of homoscedasticity of residuals.
The multicollinearity among the explanatory variables was tested by estimating the variance inflation 
factor (VIF). As the VIF values, for each variable, were less than 10, there was no multicollinearity 
among the explanatory variables.
The result of regression analysis is shown in table 4. The F-statistic was highly significant (p = 0.0000). 
R-Squared was 0.2146. Thus, the analytical model was well-fitted.
Table 3: Result of regression analysis

Variable Coefficient Standard error
Constant 4.179326 0.729376
Education .012793*** .002996
Experience .032475*** .009046
lnSales .563792*** .134557
Working hours per day .036247*** .011507

***p<0.01
Clearly, the result of regression analysis suggests that educational level, experience of respondents, 
sales per month and working hours per day were the factors influencing the net business income of 
street vendors. The educational level had a positive and significant effect (p<0.01) on net business 
income. The study found that one more level of education increased net business income by 1.28 
percent. Experience in street vending had also a positive and significant effect (p<0.01) on net business 
income. Analysis suggests that an increase in experience by one year led to an increase in net business 
income by 3.25%. Sales was found to have a positive and significant effect (p<0.01) on net business 
income. The result shows that 1% increase in sales led to a 0.56 percent increase in net business 
income. Finally, working hours per day has a positive and significant effect on the net business income 
of street vendors. Result suggests that an increase in vending by one hour per day led to an increase in 
net business income by 3.62%.

Poverty Implication of Street Vending
The measurement of poverty in Nepal is based on the cost of basic needs approach. According to this 
approach, the poverty line is defined as a level of expenditure by individuals, which is necessary to 
fulfill basic needs in terms of both food and non-food items (CBS, 2011). An analysis was done on 
whether the consumption of street vendors was above the poverty line of the Kathmandu Valley. The 
latest poverty measurement of Nepal was based on data of the third round of Nepal living standard 
survey (NLSS-III), which was conducted in 2010-2011. According to that survey, the poverty line in 
Kathmandu was defined as Rs 40,933 per year (CBS, 2011). NLSS-III was conducted in 2010-2011 
whereas this study was conducted in 2019; the poverty line was adjusted as per the rate of inflation in 
this period. So, the adjusted poverty line is Rs 64,388 per year as the rate of inflation in the period of 
2011-2018 was 57.3%.
To get information on street vendor’s consumption expenditure, the goods and services were classified 
into three categories, i.e.  food items, non-food items and consumption of housing (rent per month). 
Food items and non-food items were further classified into several sub-items. Then, a question was 
asked to the street vendors regarding his/her family’s last week’s expenditure on those goods and 
services, which was later on used to generalize for monthly and then yearly household consumption 
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expenditure. Afterward, yearly individual consumption expenditure was computed by dividing yearly 
household consumption expenditure by respective household size. To identify the possible role of 
street vending on poverty reduction, a computation was made on how many vendors’ yearly individual 
consumption expenditure was above the poverty line that was covered by their yearly net business 
income from street vending. It was also computed how many of those vendors could have yearly 
individual consumption expenditure above the poverty line if they were not involved in street vending.
It should be noted that in case of those vendors who got support from the family member(s), those 
family members’ contribution was also deducted to find vendors’ yearly net business income (for the 
purpose of measuring the role of street vending on poverty reduction of the street vendor). 
Among 450 respondents, the study found that 243 (54%) respondents had consumption above the 
poverty line that was covered by their net business income. Similarly, data suggest that if those 
respondents were not involved in street vending; only 189 (42%) respondents could have consumption 
above the poverty line whose consumption would be covered by their income from other jobs/
professions. The earning that respondents could have earned if they had not been involved in street 
vending was calculated through questions about how much amount they could earn in the next best 
alternative job/profession. Thus, the study found that 12% of additional vendors were able to come 
out from absolute poverty due to their involvement in street vending. Hence, it can be concluded that 
street vending contributed to the vendors coming out from absolute poverty in the Kathmandu Valley. 
Truong (2018) also found that street vendors enhanced their living standards from street vending in 
Hanoi, Vietnam. 

Conclusion
This study measured the net business income of street vendors, determined factors influencing net 
business income of street vendors and analyzed poverty implications of street vending in the Kathmandu 
Valley, Nepal. The study was conducted by taking a randomly selected 450 street vendors from five 
locations of the Kathmandu Valley, i.e. Balaju, Lagankhel, Kalanki, Ratnapark and Suryabinayak. It was 
found that clothes sellers had the highest level of monthly net business income (Rs 26,290) followed 
by vegetable sellers (Rs 21,124), fruit sellers (19,540), consumer electronics sellers (Rs 18,243), food 
sellers (Rs 17,200), utensils sellers (Rs 16,931), service sellers (Rs 13,527) and sellers of other items 
(Rs 12,599). Educational level, the experience of respondents, sales per month and working hours per 
day were the factors influencing net business income of street vendors in the Kathmandu Valley. Street 
vending was found to have contributed to come out the street venders from absolute poverty in the 
Kathmandu Valley. 
However, at the same time, street vending is creating some problems in the city areas. For example, it 
is creating a traffic problem on the road, which can be reduced by allowing street vending on specific 
periods of time of the day. The period of time should be chosen in such a way that there is less movement 
of people and vehicles on the road. Similarly, street vendors throw garbage on the road. This problem 
can be solved if street vendors are made responsible for the waste material created so that they manage 
the garbage themselves. Thus, there is a necessity of proper management of street vending. It should 
not be viewed just as a problem of the street. If managed properly, it will be one of the instruments for 
improving the livelihood of thousands of poor and unskilled people of the country. 
However, the long-term solution is to shift street vendors to the formal sector. If they could get support 
from the government and have access to institutional credit, they can be shifted to formal sector. As 
they already have certain level of entrepreneurship, they can use this skill to upgrade their business and 
livelihood. Such shifting to the formal sector may provide employment opportunities to other people 
(as they might hire workers for their business) whereas the government may collect more tax revenue. 
This might be helpful to reduce the size of the informal economy and to solve the problems created by 
street vending in the Kathmandu Valley as well as other city areas of the country.
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